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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. Give short answers to the following questions: (15)

i. List the major factors that determine the consumer’s behaviour.
1) Cultural
2) Social
3) Personal
4) Psychological

ii. What is the difference between need and motive?
Need is require (something) because it is essential or very important but motive is a reason for doing something, especially one that is hidden or not obvious.

iii. What are the basic assumptions in Maslow's Hierarchy of Needs?
Human needs are of varied and diversified nature. They can be arranged in a hierarchy of importance progressing from a lower to a higher order of needs.

iv. List the major steps involved in the consumer buying process.
1. Problem Recognition
2. Information Search
3. Evaluation of Alternatives
4. Purchase Decision
5. Purchase
6. Post-Purchase Evaluation

v. Explain various factors which influence the consumer behaviours?
1. Cultural factors
Culture is a very complex belief of human behaviour it includes the human society, the roles that the society plays, the behaviour of the society, its values customs and traditions.

2. Social Factors
Reference groups have a great potential of influencing consumer behaviour.

3. Personal factors
A number of personal factors also influence the consumer behaviour. In fact this is one major factor that influences consumer behavior

4. Psychological factors
Psychological factors affect consumer behaviour very strongly.


2. Take a magazine and select five advertisements where celebrities are used in the
advertisement messages and identify the following: (7)

	Product
	Name of the celebrity
	Reference group

	Skechers
	Kim Kardashian
	Women

	Pepsi Diet
	Sofia Vergara
	Slim person

	Pantene
	Selena Gomez
	Women

	Someday (Perfume)
	Justin Bieber
	Teenager Girl 

	Jell-o
	Cosby While
	Kids



Case Study (8)
Edward is an engineering student, he asked his father, Simon, to buy him a calculator. Simon asked his friend David, to suggest a suitable brand and David told him to buy Casio Fx 82 Model Accordingly, Simon bought the calculator and gave it to his son. Identify the following in this case:

a. Buyer
· Simon

b. User
· Edward

c. Initiator
· David

d. Influencer
· Brand (Casio)

e. Decider
· Simon
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