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QUESTION 1
I. The important elements of communication:
· SENDER: also known as the encoder is the person who decides to send the message in the most effective way.
· THE CHANNEL; that which is responsible for delivering the message. For example the post office, internet or Radio
· THE RECEIVER: also known as the decoder is responsible for extracting/decoding the meaning from the message.
· FEEDBACK: this is important for it determines whether or not the decoder grasped the intended meaning and whether communication was successful.



II. Definition of publicity
PUBLICITY: is defined as a free-of-cost write-up, about the product or service and issue, of an organization and its activities which appears in the news columns or editorial columns of a news paper magazine television and radio. It can also be defined as the movement of information with effect of increasing public awareness of a subject.

III. How publicity is different from advertising
· Advertising is something you get by paying for it while publicity is something you hope to get because it’s at no cost to you.
· Publicity refers to free content about you and your company that appears in 
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The media because its news worthy while advertising buys its way into the media.

· Publicity is image or brand building while advertising is sales promotion.

· Publicity cannot be controlled while advertising can be controlled. For example Marry Mary has a commercial for her book entitled” the love of God”. That is advertising Marry Mary all over the the tabloids is publicity good or bad its still publicity.
 
· Publicity you can only submit a press release about a new product once while advertising you can do it over and over as long as your budget allows. 



IV. The similarities among public relations, publicity and advertising:
         
· Objective oriented: all advertising, publicity and public relations programs require pre defined and long term objectives

· .They all must have a target group orientation.
· They are all used as a marketing tool.

· Message selection :all their communicated messages are usually linked and focused upon the objectives to be achieved
.
· Public relations, publicity and advertising all require creativity and innovativeness for the success of the organization.

· Adequate resource: all the three require enough resources to avoid unstainable or irregular communications.

· They all require professionally trained and effective people in order for the work to be carried out properly.

· Man power back-up: The professional man power support in advertising, public relations and publicity is the most essential for planning and execution of the professional campaigns.

· Media selection: all the three have to select the media to be used in order to reach the target group at the right.

V. The main branches of  advertising:

Institution advertising: This type of advertising is also known as corporate advertising. It aims at building prospect awareness and favorable view of the
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Organization. It aims at creating an image, enhancing, reputation, building goodwill, or advocating an idea of an organization.


Product advertising: this kind of advertising is more concerned with promoting sales of specified products. It aims at inducing potential customers to purchase the product. The general objective of this type of advertising is to increase brand awareness or to demonstrate the difference between the product and competing products to induce purchasing.


VI. The main objectives of public relations advertising:

· Providing information to both members of the organization at its public.

· Creating interest

· Stimulating demand

· Reinforcing the brand

·  Building Product awareness

· Change attitudes

· Providing a unified marketing approach

· Educate the audience on the company’s various aspects

· Establishing itself as a company to work for in order to attract more talent.


VII. Definition of public opinion and how it is formed


Public opinion is defined as a collective opinion of many people on some issue or problem. It can also be defined as an expression of the general population’s thoughts on a particular issue.

Formation: It is usually formed by individual composing group, who express their own opinion on a controversial issue. It is a composite opinion resulting from the interaction of the individual opinions of the members of a group. It involves the
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Transformation of individual opinion into group opinion, brought about by the
 Influence exerted by members of the group on an individual opinion. It is the outcome of many interrelated forces.


 QUESTION 2

 How institution advertising differs from Product advertising

· Institutional advertising creates awareness and favorable attitude of a particular public’s towards the institution as a whole. While product advertising is concerned with promoting sales of a particular/specific product.
· Institution advertising also known as brand building or corporate advertising is used to develop the distinct brand image of a company while product advertising is routinely used to attract customers to  a product and increase their perception of its value.
· Institution advertising promotes a particular brand while product advertising deals with a product. For example a banking group might run commercials promoting one of its banks as being dynamic and exciting, while promoting a sister bank as being particular helpful to customers.
·  Institution advertising can’t be controlled while product advertising can be.
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