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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Q1: Short Questions:

I. What is Social Media?

Social media is a technology platform that facilities communication and sharing of image and media files between people that are registered users of this platform. 
Social media has become and integral part of most people’s lives whether consumers or not and provides opportunities to leverage this user-base for the purpose of marketing.

II. What are the five P’s of a marketing plan? and how do they influence the positioning of the product?

The five P’s of a marketing plan are known to be Product, Price, Place, Promotion and Packaging. These variables when accounted for in your social media marketing plan will create the distinction and competitive edge to other similar products or services within your market segment. When the five P’s show differentiation and competitive strength it will allow for better positioning with your market segment.

III. How can social media be used for sending the messages across?

Given the advent of the world wide web and evolution of social media platforms like Facebook, Twitter, Instagram etc., the access to users (classified as potential customers) across the globe have increased exponentially. These platforms provide the ability to communicate with these registered users on both the social and business contexts. This provides a huge opportunity to showcase your products and/or services to all or targetted customers. The well-known social media platforms today even offer more specialized marketing tools to focus on target markets and develop your market segmentation through regular campaigns.

IV. What is psychological pricing?

Psychological pricing is an approach used by stores to influence a purchaser to buy a product and by ending their prices with 95 or 99. Ideally the final decision of a consumer that opts to buy a product will be based on the price and a customer will more likely pay $10.99 for a product than $11.00.


Q2: What is the importance of social media for marketing?

Social media has taken full advantage of the advances made in technology by revolutionizing the way people and businesses interact with each for the purpose of communication, advertising, sharing files in every possible format, and has somewhat reduced the time and effort it takes to inform or be informed.

The traditional approach to marketing entailed different paper publications, advertising boards and media, flyers and brochures, tele-marketing and a lot more face-to-face marketing efforts. 
Social media through technology platforms has greatly reduced the time and effort it takes to reach your friends, family and target audience in a business context.

Some of the compelling reasons that demonstrate the importance of social media in marketing (“16 reasons why your business needs social media marketing”, 2016):
1. Driving traffic to your website by engaging consumers locally and internationally where you have access to a much larger consumer-base than in earlier times. Social media also assists with boosting your sites search engine optimization at costs that are marginal to regular marketing costs. 
2. You can build a very successful online retail presence through social media and retain long-term consumers through targeted and regular advertising campaigns. The ability to connect and interact with B2C and B2B communities is made possible with social media tools.
3.  Social media marketing and its interaction with consumers allow one to build a brand and develop a very large targeted customer-base and online presence.
4. Building a competitive strategy and creating leadership in your selected industry is made rather easy with social media platforms.
5. The main principle and value of using social media in marketing is to drive sales and it is a known fact that social media marketing has a “100% higher lead-to-close rate,” (“The 2012 State of Inbound Marketing,” 2016) than other forms of marketing.

In summary, social media marketing and the tools used provide greater targeted audiences and leads to generate sales for your business and at a cost far lower that traditional marketing approaches.
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