5
Rachael Boon
Student Number: 1501
Assignment Number 3
[image: BOLC_Logo]                                                                  
 (
   
Assignment Cover Sheet
)



	Student Name:
	Rachael Boon

	Student Number:
	1501

	Course:
	Diploma in Fashion Design

	Assignment NO:
	3



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Unit 3 – Fashion Forecasting
1.
I. Fashion is influenced differently by all levels of income. In America, the higher level of income the more accepting people are to European changes in fashion. Because of the rich and formal lifestyle of having a higher income, they have the opportunity to purchase European designs. The majority of Americans look to New York designers as an indication as to what is fashionable, so it can take up to 2 years for a change in fashion to take hold. As opposed to people with a higher level of income and job accepting fashion change much quicker.

II. Fashion forecasting is important for the designer as it indicates which direction to design their next collection. If a designer was completely unaware of what was going to become popular, it would be difficult to predict if the line would be a success. Designers could also revise patterns from previous popular collections and rework them if a similar trend has been predicted for the following season. Fashion forecasting is just as important for a buyer who watches fashion closely as they can try to work out which purchases are most likely to be popular in more than one season, for example if tassels are popular in a spring/summer season, they may also be popular through the autumn/winter and they can buy efficiently.

III. Fashion trends relate to a particular style of garment or theme of clothing that becomes popular over a group of multiple designers, for example leather panels. They usually take some time to become popular and then take hold massively. Fashion forecasters predict which trends are most likely to take off up to 18 months before the mass market are aware that they are popular, allowing designers to make sure their latest collections will be successful. The media helps designers to promote the latest trends buy subtly pushing them through celebrities, advertisements and fashion shows.

IV. There are many factors that contribute to fashion trends. The buyer’s age is very important as to how to dictate fashion trend because they vary through different age groups, but the more age groups a trend fits into the longer it usually lasts. Another factor that affects fashion trends are income and lifestyle, because the higher the income level or the lifestyle, the wider the variety of fashionable trends available and they are usually more accepting to fashion changes than a buyer with a lower income. Fashion preferences also factor in fashion trends as a lot of buyers buy on their own fashion styles regardless of its popularity, however there are some consumers (usually the younger market) who will buy whatever the trend, just because they have been told it is fashionable.
2.
Classics relates to fashions that are accepted over a long period of time, because of the simplicity of their designs. A Chanel suit is considered a classic, because it was popular for a very long time in the late 1950’s then died down until the 1970’s but still remained popular throughout amongst a selected group of clientele.
Fads refer to certain fashions or trends that become massively popular seemingly overnight but are only short-lived, for example thick, oversized belts. They are usually replaced by another fad, and don’t usually last long because they can be quite expensive for the consumer.
The term interrupted cycle is used to describe an abnormally prolonged trend due to something unrelated to fashion, for example an economic decline. With consumers preoccupied with other current affairs they do not focus their attentions on fashion trends resulting in the trend at the time lasting longer than they normally do.
Recurring cycles relates to designers often borrowing ideas from the past and reinterpreting them to bring them up to date. The silhouette may return but using a different fabric or trimming. These different fabrics or colours make the design unique even though they are recycled designs.
Fashions are adapted through all processes of creation and purchase. A designer adapts designs to fit its intended audience. Because high fashion can be too extreme for most consumers, manufacturers soften the design to fit everyday wear. Consumers can also adapt their own tastes to fit what is fashionable. Some clients will just purchase a type of garment because it is on trend.
Designers create outlandish designs that aren’t always accepted by the general public until they adapted by the customers themselves. High fashions are usually too extreme for general consumers but indicate a possible interest that could be adopted by less expensive fashion designers that would be more likely to be accepted. To make these accessible to a wider range of customer’s, manufacturers adopt high fashion ideas to produce less expensive versions of the garments. This can sometimes be a disadvantage as the original design may be modified so much they become unrecognizable to the high fashion design they are adopted from.
Traditionally, high fashions begin with the designer, however sometimes they are led by the consumer. An example of this is in the 60’s and 70’s when young people influenced the designers by creating their own fashions, with handcrafted clothes and second hand garments.
Dissemination is common in a youthful market because the ideas are originally designed specifically to fit a junior consumer. It refers to the popularity of an item, and in the missy market it is introduced by the fashion designer. When it comes to sportswear and denim wear the consumer leads the trend through reverse adoption.

Activity
Fashion has a lot of similarities and differences today as it did 6 months ago. Recurring trends include sleeveless jackets which became very popular in spring 2015 and are also seen everywhere for autumn/winter looks adapted using layering. This is very common as something that can be worn in a multiple of ways is appealing to the consumer as they see it as an investment buy that will still be fashionable season after season. I would predict that sleeveless jackets will continue to be popular in the upcoming seasons as the silhouette they achieve is timeless and the ‘tailored’ look has recurred many times over the years that fashion has been a major part of everyday life. From what I have researched tailoring will always be a popular trend throughout the seasons as it can be worn for many different occasions. From magazines 6 months ago, blazers featured a lot for spring/summer 2015 and could be worn for weddings or dressed down with jeans and sandals for an evening holiday look. We see them again today, for example, a blazer, as they can be accumulated with a jumper, shirt or t shirt to be layered up as the weather gets colder, and also pants for a more formal professional appearance. Tailoring has seen a change in the past 6 months as in march 2015 I found blazers were more fitted to the female shape than in today’s shops, as blazers were a lot looser and oversized. Oversized coats are another trend that I found when researching. They have only become popular again recently as the weather is colder but I predict they may recur again in A/W 2016. This is because oversized and ‘boyish’ silhouettes have been a constant recurrence since World War II, and again in the 1980’s when the straight lines created a powerful image. Black and white has featured a lot throughout the last 6 months and going back further throughout the years, I predict this has been adapted and will continue to be a major factor in fashion however many designers for high street fashion co-ordinate a black and white outfit with a block colour dependant on what is fashionable at the time, for example mustard being a very popular autumn colour.
5 examples of high fashion I found were, oversized coats, complex seams, complex patterns, embellishment (shells) and oversized collars.
5 examples of mass fashion I found were, denim, panelled dresses, leggings, Chelsea boots and skater dresses.
5 examples of classic fashions I found were, tailoring, maxi dresses, A-Line cut, curvaceous silhouette, black and white.
5 examples of fads I found were, oversized coats, military style (Dr Marten Boots), turtle necks, harem pants and shirt dresses.
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