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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 


	Please insert your completed assignment ( in word format)  here:

1:
Internet marketing is reaching marketing target using digital technologies. for example, affiliate marketing, email marketing, viral marketing, search engine marketing, pay per click marketing, social media marketing, article marketing, bum marketing, video marketing, SEO marketing, SMO marketing, AdSense blogging and online advertising.
Quoted: e-business and e-commerce book 
Author: Dave Cheffy 



2:  
Some of the effective marketing strategies are 
Viral marketing strategy: is a strategy where you can send a marketing message which have attractive content to individuals tempting them to re-send it to others creating a possibility for the message to multiply to thousands or millions.
Pay per click marketing strategy: is a strategy where advertisers pay for each click that’s been clicked on the add by a visitor to drive as much traffic as possible to a webpage
Social media marketing strategy: using social network such as Facebook, WhatsApp twitter to advertise and promote your business. it’s a way to increase the brand exposure to more individuals through the internet by sending messages or posting pictures, article or videos.


Email marketing strategy: is a strategy where you can send advertisement messages to a customer or a potential customer by email periodically.





3:
Stage one: consumer and market analysis 
Is to make a research about your consumers and the market needs, where you need to know their culture, their beliefs, social class, their role, age, profession, economic situation, life style, personality, education level, what motivates them, their interests, how to influence them and what are their needs to help you decide what group of people to target, to know what is the buying process, the customer’s needs and possible competitions.

Stage two: analyzing the competition and your self 
Assessing yourself and your competition strengths and weaknesses looking from a customer point of view, researching about your operations fix and strengthen your flaws and weaknesses add services which complements your services, and search for a way to take advantage of your competition weaknesses and flaws.



Stage three: analyzing distribution channels
Deciding the way and the line that your product will go through to reach to your consumers the layers that it will take will have an impact over the product pricing, the profit, the time that it will take to reach your consumers. The channels can be direct and indirect, the direct is when the customer can buy the product directly from the manufacturer, the indirect is where it includes other sellers, retailers and distributors in the line. It can be with the bigger the channel the less profit for the manufacturer.






Stage four: creating a marketing plan
Is a written marketing strategy describing the current position of the market the goals the steps and the time that needs to be taken in order to achieve the marketing goals. Knowing the price of the product, what is the product, where are you selling it, the packaging and the way you represent your product.


Stage five and six: implement evaluate review and revise
Fulfil the marketing plan, monitor the effectivity and the flaws in the marketing plan driving operational efficiency to complex marketing programs for better strategic output.Quoted:
http://marketingnow.xyz/the-best-multi-level-marketing-business-opportunity/





4:
Consumer and market analysis: making a complete research about the consumer and the market to know the market needs and how to influence your customers to buy your products.


Analyzing competition and yourself: assessing yourself and the competition, to know the weak points with you and your competition in order to modify yourself and exploit your competitions weak points which will create an opportunity for improvement.



Analyzing distribution channels: it is how manufacturers get their products to the consumer The distribution channel or channels selected can dictate what the rest of the marketing strategy would be, as they influence the buyer directly. Advertising and other marketing methods would then appeal to the buyer’s demographicQuoted from: http://smallbusiness.chron.com/distribution-channels-marketing-analysis-60985.html





[bookmark: _GoBack]
Creating a marketing plan:
Is Creating a tactic that will lead you to your marketing goals with much less losses and maybe without losses at all


Implementing the plan:
Fulfilling the plan and keeping everything in order.



Reviewing and revising:
checking about your plan and the taken steps after the plan has implemented. In order to change what needs to be changed to improve and fix previous planning mistakes.
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