
                                                                  
   Assignment Cover Sheet





	Student Name:
	Amy Mowle

	Student Number:
	1694

	Course:
	l3 Travel and tourism

	Assignment NO:
	4



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Q1 What does a promotional activity aim at? 
A promotional activity aims at the target market so who the activity would interest for example adults, teenagers, families ect. The message it needs to portray must be clear and the facts must be correct and straiht to the point. The correct media has to be used, how and where to provide the information and messages and will it reach the correct audience?

Q2  What is advertising and how is it different from marketing ?
Advertising is a way of using persuasion to gain a specific audience for instance a pair of trainers maybe aimed at teenagers whereas a massager maybe aimed at ladies of a certain age having the specific audience will  mean that whatever audience ther product or service is aimed at are more likely to buy the product or service this may be promoted by using the web, posters, billboards, newspapers and the tv. It is different from marketing because advertising just have to put the message out there they get given the information prices pictures ect whereas with marketing alot of market research is done, prices have been looked into , lots of feedback would have been gathered from customers, the budget would have been worked out for the launch of the product or service provided.

Q3 When preparing a promotional material which points should be kept in mind?

* The purpose of the item/  product or service what is it?
* The target audience Who is it?
* What is the message that needs to be portrayed?
* What result should be expected?
* Where can people gain access to the information and where will the information be located?
* Will it be mailed/ distributed if so how?
* How will they be printed and how will they be used?
* Not to many pictures
* Dont overload text
* How to make the brand product stand out?

Q4 Which type of information is contained in the travel agents manual?   

The information that should be included in the travel agents manual is as follows * a well produced peice of material that contains a descriptin of the specific location. It also needs to include facts of all the inbound tour operators that are based in the specified destination, travel agencies in the located area, all the different hotels that there are in the location, all the restaurants in the destination specified, all the tourist attractions, where to go and what to see in the location/ specified  destination, all the sporting, leisure and  entertainment events that are in the location specified wether they are suitable for families, teenagers  and or concessions.
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