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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1.         Give short answers to the following questions:                                                                           (21)

i. What does the term ‘Marketing Environment’ mean?
Marketing environment canbe divided into 2 sections 
a) The external environment –dealing with the matters outside the organization 
b) The internal environment –dealing with the matter inside the organization .
Reactive means certain things that is out of control , and changes always make on it , while proactive means will make efforts to correct the matter into the organization.
ii. What is the difference between a micro and macro - environment?
Micro environment is is a firm forcusing on the competitors , suppliers ,customers , public & imtermediateries , while macro-environment consist of technology ,government ,cultural ,interest rates , foreign competition ,exchange rates  , climates & public . Micro environment matters can influnces fast to the public and changes can be made while micro environment is inside the environment that need to give respond that would not solved immediately .
iii. If the winter season is severe, which industries lose and which gain?
Those retailer like clothing will gain benefits from the winter cloths , manufacturer will produce more heavy and thick cloths for consumer  , like Asian ppl they would prefer to spend their year end holiday during winter season ..some industries like automobile . f& bs  , outdoor theme park will make loses as the demand are slow during the winter season .

iv. How do environmental factors affect marketing policies and strategies?
Environment factors can give big impact in their marketing policies and strategies .As we know marketing is a long term method but it does affected by the business environment such as strengths ,weakness , opportunities & threats .
Strength and opportunites are giving positive energy to markerters on how ‘s the business is growing while weakness and threats markets should do a brain storming on how to improve their business strategies and also facing competitors in the market .
v. Compare and contrast a company's micro and macro environments.
Micro environment is the organization that need to face the 
1) Opposition –how to become better and knew opposition well and bring up an new idea to compete with the competitors in the market .
2) Clients – understand client’s needs and their respond .
3) Suppliers – getting the right supplier & distributor will help to promote the sales and the product itself .
4) Public –public ‘s feedback and complaints , handle well 
5) The intermediateries –no right for manufacturer to go through directly to consumer , supplier , dealer and distributor playing an important roles .
As for macro environment the organization need to face : 
1)demographics factor –changing of lifestyle due to population increases .
2)economic factor –country’s economy situation & currency 
3)political factors –it might affect the business example , changes of government or leadership .
4)legal factors –in certain countries some product can or cannot to be advertised on tv commercial , newspaper or magazines example : tobacco ,alcohol ..it will affect the business as well .

2.         Your company manufactures TVs, if the government abolishes import duty on these products how it will affect your business?                                                                                                     (9)
            If my company manufactures TVs ,and the government abolishes import duty it will be good as the product demand from consumer will higher. From the tax waivers I can get more suppliers and distributors to market our product in the market. To gain trust for consumers , our products need to runs a lot of advertising campaign such as Tv commercials or engaged a product Ambassador that give big influences to the public .
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