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Marking Criteria:

We expect the learners to write minimum one well expressed point in three lines against each
allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high
grades for a 5 marks question.

For high grades use examples and illustrations where appropriate.

Please insert your completed assignment ( in word format) here:

s

Sport is active physical exertion and competition for example rugby. Tourism is the activity
of persons staying in places outside their usual environment for not more than one
consecutive year for leisure, business and other purposes.

Sport tourism is a form of leisure tourism that usually lasts for weeks or months whereby
sports tours can be taken as a spectator, such as a visit to a major sporting event such as
Six Nations Rugby International or as a competitor such as running in marathons.

Sport can be a reason or motivating factor that makes people leave their daily
environment for a short time and visit other places either internationally when the travel
is from one country to another and domestically when travel is within the country.

Buying a ticket for an event either personally or via travel agent is another aspect of sports
tourism which involves the consumption of goods and services such as accommodation for
athletes or viewers and transport to the actual sporting location.

Lastly sport tourism can be a form of corporate hospitality when companies entertain
visitors from overseas by providing tickets to a sporting event. It can be due to the
visitor’s interest in an activity that is not available locally.

The main difference between inbound and outbound tourism is that inbound refers to a
non-resident entering and traveling within the given country while outbound refers to
residents leaving their country of origin for another.

Secondly, inbound and outbound differ when on one side the manager can create his own
outbound packages or he can sell the packages of inbound tour operators of other
destinations.

Inbound tourism deal with field operations such as making arrangements for transfers,
hotel check in and pick up and make certain of effortless connections for the group by
road, rail and air.

Alternatively outbound tourism has always been the focus of appeal for all workers of an
organization for frequent getaways for visits abroad to develop contact with the main





image2.jpeg
service providers.

3. A marketing strategy used with outbound operations is that managers provide employees
with the most up to date product knowledge with links concentrating upon overseas
suppliers who are seeking distribution for their merchandise.

While for inbound tour operation, where the product is designed you have to not only
accumulate data on what kind of travel products exist in the markets and at what cost but
you have to equate the existing product with the appropriate target market section.
When marketing inbound tours, it is important to concentrate on making your product
popular in tourist generating countries in order to draw tourists. Therefore the focus has
to be on developing marketing programmes that target this goal.

The difference with marketing outbound tours is that staff have to be familiar with foreign
locations so, it is only first hand information being sold that will be beneficial in marketing
them successfully.

Quality of the product, customer care of the tourists booked by the overseas contact and
guarantees are marketing tools with inbound otherwise with outbound staff can make use
of group escort facility and visiting the destinations.

4. The principle suppliers involved in the tourism industry are hotels, airlines, insurance
companies, transporters e.g. car rental companies, health service providers, conference
and convention organizers, cultural attractions, shoppers/shopping and mall owners.

Each supplier is different and makes contributions towards the satisfaction of the client.
This involves building connections and maintaining links and contacts with suppliers from
within the country and the destination abroad.

Tour operations rely largely on sources of supply, when the product is designed data not
only has to be accumulated on what kind of travel products exist in the markets and at
what cost but also has to equate the existing product with the market section.

It is suppliers that give accurate information in all aspects of the products and constant
contact with the service providers is very useful for tour operations. Main suppliers also
rely on the characteristic of the product to be produced.
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