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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Q.1 – Describe public relations. What is the importance of followings for effective PR?
1. Fragmentation
2. Saturation
3. Reputation

Public Relations
Public relations are the sustained effort to build a relationship and maintain a mutual understanding between an organization and the public. 

Fragmentation 
[bookmark: _GoBack]Whilst most people get their information from the TV and newspapers. Fragmentation is a way to find your audience and to get their attention. Ways to do this could include;
· Advertising campaigns
· Social media
· Radio
· Internet
Most people these days are using the above to find out their information and news. But having so many pieces of media available it can be difficult to find and capture the attention of the audience that you are targeting.

But there are people who do not listen to local radio, watch local TV news, or read newspapers at all, because they prefer to get their information from other sources. This means finding a way to gain access to and present the relevant information in different forms.








Saturation 
Saturation refers to the amount of information that is being absorbed by the specific market. This is usually described as a percentage.

As consumers we are inundated with messages to such a level that we tune them out because there is just no way to absorb the number of ads to which we are exposed. This makes the PR job even more difficult because you must find a way to stand out and establish your products or services effectively.

Reputation 
Companies and high profile people are open to more criticism and scrutiny by the public. Having use of the internet widely available in most households, it is easier to post your reviews and comments for all to see. 

It is good to keep an eye on what is happening on the fast growing social media sites & the press to protect the reputation of these people/orgnisations. Catching these quickly may save negative feedback and stop any damage to the reputation.

Q.2 – Explain the importance of strategy in public relations?
Developing a  Strategy is key to influencing the public image of an organisation. A good strategy can help build rapport with customers, employees and the general public.  The goal would be for the organisation to have a good reputation coupled with name recognition in the community.
A well thought out strategy can be used as part of a comprehensive marketing plan and provide a roadmap for a public response during times of crisis.

Q.3 – What are the necessary steps for creating a PR plan?
I. Defining Reality
II. Defining the Goal
III. Choosing your Strategy & Tactics
IV. Implementing Your Plan
V. Evaluating & Reviewing the Plan
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