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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. Public relations within an organisations has the obligation to make estimations about the environment because of the impact it has on the organisation. Ordinarily, organisations are affected by two types of pressures; remote / macro-environment which are outside the control of the organisation and task environment. Macro-environment, has categories relating to the the tool PEST.
· Political / classifies areas of comparison sites for electricity companies required to reveal most suitable tariffs to customer. Thoughtfully, the British government, proposes fines for neglecting to do so, perhaps a levy on the business dealing with fossil fuels will enhance regulation {trade}.
· Economic / includes interest rates that affect the cap also; Halifax Bank. Transport for London offer the proceeds from the cap towards subsidised season tickets for national football. TFL buses were often seen with billboard facility showing greater cuts to the cost of fares.
· Social / solar power has been a major feature of the Zimbabweans life. The opportunity Underpins a social attitude to treat each other , their children to come and the environment with respect as shared by interested organisations. Schools were also required to study about the areas at Primary school level in lessons called environmental science.
· Technological / the advent of internet has permitted the customer to give feedback because the desire CV-Library has is to better there relationship with the users. The facility is free as is sound which cannot be possessed.

2. Confidentiality forms the main part that a lawyer has with an organisation. Hence, communication is required to help the Public view the business with trust. A Public Relations practitioner often networks with the lawyer devoted not to create liability or other concerns affiliated with further disturbances due to a crisis. The reputation held by the business is a direct derivative of its culture / the job specification reveal how the owner of the business wants an employer to behave {like the owner or others the owner designates, such as management}.

3. The communication manager, has duties that fall into a usual three categories / management styles;
· Prescription of the organisations communication focus, programme development, such as The UKCC that offered a 'code of conduct' to nurses that included them with the public. Hence the nursing staff shared the same adjectives / governance with the World Health Organisation and public. Astute goals towards fair and standardised healthcare were a result.
· Evaluation can have a heavier weight towards a communication manager role. Many reality style television offer free advice in the sale of property. Viewing a house is free and Foxtons has a registered buyer service so as customers make informed decisions.
· Once an evaluation this type of communication manager helps to integrate the desirable aspects of the relationship with public into the organisations infrastructure and repeat these again with the public.

4. Startups, somewhat like a brain-storming stage, give the business owner time to meet, establish and market his status in the market, communicate effectively within the business with stakeholders, employees, customers and suppliers, e.g.
· parties
· hotels that help with resumes
· travel guides that include marketing; the business must identify the group and this will involve marketing.

Growth, pertains to the integration of an evaluation with the communication programme. Drive to inform the internal organisation and maintain communication and marketing have examples;
· an internal magazine
· a forum for a company product
· partnership with celebrities using a company brand
 
Maturity within of the organisation suggests the internal market must expect to report business-wise to the public, keep marketing whilst maintain their affairs and communication-style with each individual that had previous contact with them and establish a trusting relationship.
· partaking at an international trade fair
· voluntary giving

However later stages in the growth of a business may include, difficulty with relationships. A responsible business must explain to investors, employees and the community that they may have financial restraints / Decline.
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