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How do income groups influence fashion?


Income groups with high income influence fashion because they occupy an influential position. People with high income are self-confident in that what they wear or how they wear something. They have also enough time to "create" they own style and to care for their perfect out-fit. It is no problem for them whether the clothes are expensive or not, but they can be very demanding by how the cloths should be. People with high income have very often also a high position in society, they are the focus of interest, so news about them is published in TV or newspapers. Many people with low income choose them as their models. Income groups with low incomes normally do not have the time to care about "their perfect out-fit". They are also often unsure about which styles are accepted. They adopt (often unconsciously) the styles of fashion which the media, or influential persons, present. 





Why is awareness of fashion forecasting important for the designer and buyer?Awareness of fashion forecasting is important for the designers and buyers because it helps them to choose the right styles of garments or to design the garments in a specific kind of style, which the consumers will buy and prefer in future. If there would be no awareness of fashion forecasting, it could happen that the buyers would buy garments which will not be accepted in the future and the business is not able to sell the clothes because the styles are not in trend and the consumers do not buy those styles of clothes. This could even lead to a break down of the business. Otherwise if the designer designs his/her garments in a style which has also a place in future, the designer garments would be easy to sell.





What is meant by fashion trend?


Fashion trend are many styling ideas of collections which are common, similar or the same. Fashion trends are the styling ideas of collections which have a  popular position in the mainstream of the consumers for a special period of time. The fashion industry presents different styles, and the style which the consumers most prefer becomes popular. A fashion trend is the most prefered style of how the whole appearance of a person occurs. This includes for example shoes, clothes, accessories, hairstyle, make-up, handbags etc. It exists only a short time and changes continously during wintertime, springtime, summertime and autumn. If one trend is not new enough or not interesting anymore – when the style of the out-fit is "worn-out" - then the next trend comes up. 





What are the different factors that affect fashion trend?


The different factors that affect fashion trends are, for example, the income level, the lifestyle, the fashion preferences and the age range of the consumer. A consumer with a high income level will probably buy clothes with high quality and expensive brands. Every consumer has his/her own fashion preferences. For example, some  women prefer to wear dresses and other women prefer to wear trousers. The age range of the consumer is also a factor that affects fashion trends. If there is an area with an old population then the style of clothes will be different as if there were a younger population. The fashion trends for older people may also exist longer because they may not adopt to new trends so fast as young people might do. They are also not so easy to manipulate as young persons may be because they have more life experience.





Define the following terms;


Classics, fads, interrupted cycles, recurring cycles, fashion adaptation, traditional fashion adoption, reverse adoption, dissemination.


Fashion styles which exist a long time are Classics, they are like the basics. Simplicity in the design is the characteristic feature of classics. For example, the business suit is a classic. The business suit exists now for a long time, and still today it is a well preferred common garment.


Fads are the shortest fashion appearances which exist in the fashion world. Fads exist only a very short time. Fads are things for which the consumers have a big enthusiasm - but only a very short time, only so long as it is new and interesting. Fads makes fashion trends more interesting. 


Fashion cycles where the normal process is prolonged or interrupted are interrupted cycles. Economic depression, war or social upheaval, can interrupt or prolonge the normal process of fashion cycles.


When a fashion style disappears and years later the style reappears then it is defined as recurring cycles. A reappearing fashion style does not appear in the exact same way as the original fashion style, it is only very similar. 


Fashion adaption means that consumers adopt a fashion style to their life-style, taste and budget. There are reverse adoption, mass dissemination and traditional fashion adoption which are basically the three variations of the fashion-adoption process.


Traditional fashion adoption is the most common way of the adopting process of how people adopt new fashion styles. High fashion is very expensive and not everyone can buy it. Fashion leaders wear it and the cosumers get the desire to buy it as well. If high fashion is copied by lower fashion, the mainstream of consumer is able to buy it due to lower prices and the fashion then becomes common.


Reverse adoption is when the traditional way of fashion adoption goes in the opposite direction. It begins not with the high fashion or special fashion leaders, it begins with the consumer. The cosumer create their own style and then it becomes popular and the fashion industry have to adopt this new trend.


Dissemination happens when the original fashion ideas is precisely produced for the youth market.





Look into some old and new fashion magazines, read fashion columns in the daily newspaper. Compare contents with fashion looks six months ago. From the information you find, try to analyse the fashion direction for the future. Organise your ideas for few basic trend forecasts for colour, fabric, silhouette, and line.


The fashion in springtime and summertime of this year was very similar to the style of the 60' ties. The fashion colours in springtime and summertime were pastel colours. Now in the autumn of this year, the fashion colours are dark colours: black, brown, dark-blue etc. But it has also a place for more brighter colours like white, beige, grey etc. 


The direction in which the fashion seems to move and the characteristic feature of the fashion of the future could look like this: 


Strong colours for example a strong orange, or a strong blue, but also white, black, silver and gold. 


3-D pictures on the garments (for example 3-D flowers). 


Very short dresses and skirts. 


Wide trousers and sloppy clothes. 


The style looks similar to the style of the 60'ties. It seems to me that the fashion style of the future looses harmony and style. 


Emancipation also displayed in and through fashion


Not much or no difference between women's wear and men's wear.


Clothing seems cover the body less and therefore keep it less warm in the winter. Perhaps they have more the function to expose the body than to cover it up. 



































From current fashion magazines, collect five examples of each of the following types of fashion:





a) high fashion
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c) classic
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d) fad
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Picture references:


The pictures of high fashion are from: 		google Bilder zu high fashion


The pictures of mass fashion are from: 		google Bilder zu mass fashion


The pictures of classic fashion are from:	           www.proidee.at 


The pictures of fads in fashion are from:		google Bilder zu fads in fashion
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