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Marking Criteria:

 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.

For high grades use examples and illustrations where appropriate. 

	1)  The tangible services for tourism are those which can be appraised, measured and are required to meet specific standards.  This could consist of infrastructure elements such as access to a specific resort such the ‘Route 500’ road around the Highlands of north Scotland allowing resorts to be accessed more easily.  Tangible services could also include the superstructure elements such as accommodation services to enable a specific destination to be able to cater for tourists needs.

Intangible services are those which unite to create a specific character and environment of a location and therefore make it pleasing to tourists.  This also enables the tourist to have their own experience and be able to enhance their feeling of well-being.  Examples of this include the atmosphere of a location and how it makes the tourist feel and also how welcome the tourist feels in a particular environment.  Both the tangible and intangible services are essential to enable the tourist to have the best tourism experience possible at any given destination.

2)  The tourism product can be defined as the attractions, services and facilities which are used and visited through any given stay at a location.  It is the end point of these and the experiences the tourist feels whilst visiting a specific locality.  This could consist of the natural environment of a location such as mountains (e.g. Snowdonia National Park) or the cultural environment of a location such as the pyramids of Egypt.  The tourism product can be split into resources which exist but cannot be improved and resources which exist and can be expanded to create the tourism product required.  Those cannot be replicated include for example Pompeii in Italy and these types of location are able to tap into a market which enables them to advertise their product to a specific audience.  However without the resources that can be expanded such as access roads and hotels there would be no tourism product to market to potential visitors.

Tourism product is also the end product of all the tangible and intangible elements that enable a specific destination to be a tourism destination and this includes but is not limited to: superstructure (for example accommodation facilities), infrastructure (for example access facilities such as roads), hospitality, tourism patrimony, friendliness and atmosphere.  Without any of these elements a tourism destination will not become a successful tourism product and would therefore not be able to market itself successfully.  The image of a place and how it is marketed is also essential to enable a destination to promote itself and this is also the tourism product.  For instance Dover District in Kent promotes itself as ‘White Cliffs Country’ using the emblem of the White Cliffs of Dover in English culture and of world wise recognition and this in essence creates the ‘tourist product’ for the local area and also enables it to price its services and accommodation accordingly to reflect its local image.

3) Tourism infrastructure can be defined as the facilities put in place to serve a specific tourist destination.  These can be for example access facilities such as roads, airports, and basic everyday facilities which are needed for a tourism destination to flourish such as electricity, water supplies, and drainage and sewerage systems.  Without these a tourist destination cannot thrive and this will then enable the superstructure of a particular tourist destination to be developed.

Tourism superstructure can be described as the facilities which enhance and make the tourism experience.  These can be the accommodation units, hotels, restaurants and tourism services.  Without these a tourism destination cannot exist and these can only exist with the existence of tourism infrastructure as for example hotels will need access roads and airports for tourists to be able to travel there. In another example restaurants will need clean running water and electricity to provide the meals needed to serve hungry tourists.  The scenic qualities of a destination are not enough to enable tourists to visit and tourism infrastructure and superstructure is needed to allow access to these destinations, for example to access the Cairn Gorm Mountain in Scotland a funicular railway has been built to the top to allow tourists to admire the scenic views and walks that are on offer.  Facilities have also been built consisting of a restaurant, view point, toilets and shops enabling tourists to be able to visit, explore and enjoy such sites easily.  Without these facilities there would be no tourists and that is why infrastructure and superstructure is so important.

4)  The cluster concept in tourism is where a number of tourism assets and facilities ‘cluster’ together in a given area and thus create a tourism destination.  These areas become a honeypot for tourists and attract holidaymakers to specific locations.  When this happens a range of facilities unite together in one area and usually consist of accommodation, entertainment, restaurant and recreational amenities as well as those which offer information to tourists such as tourist information centres. Seaside resorts in the United Kingdom were early forms of where tourism clusters occurred.  This is because such resorts catered for large numbers of people having holidays at the coast and so provided the facilities needed.  Examples of this are Blackpool and Margate where hotels, leisure facilities, restaurants, amusement arcades and funfairs (such as Margate’s Dreamland) and shopping facilities were established in order to cater for a growing tourism market.  In these places such facilities were usually located along a scenic location such as the seafront in order to create the perfect setting for the perfect tourism destination.  Today such destinations which are tourism clusters are located for example around the Mediterranean and where these occur the facilities in these destinations tend to cluster together along ‘strips’ of roads heading back from the main tourism resort which is usually the seafront.  An example of this is Ibiza where a number of these facilities have located together to create the ideal tourism destination for their target audience

5)  Resort complexes are destinations which concentrate a wide range of tourism facilities in one location.  This therefore concentrates visitors to a specific location and the resorts consist of services such as hotels, restaurants and leisure facilities.  These facilities are constructed in such a way that they can be erected quickly in an organised and synchronised way.  By creating such complexes these can be completed in a way to enable the correct mix of facilities and services to be combined together in a sustainably.  By locating services together it also reduces tourists having to travel in order to use services and facilities as they are all within easy walking distance.  By locating all the services in one location through constructing a resort complex a travel agency has a better marketing strategy in order to appeal to potential tourists as all the services are located together.  This is also attractive to tourists as people wish to meet other travellers when on holiday and take part in a range of activities both together and individually.  These resorts also offer the all-inclusive holiday package and are therefore more marketable to potential customers.  Resort complexes also provide a safe environment for customers to enjoy their holidays as they reduce disruption compared to more spread out forms of tourism.  This is especially important in countries where there may be political unrest such as recent events in countries such as Egypt.  This therefore enables people to still enjoy such locations in a safe environment. 



Student Statement:

By submitting this assignment, I confirm that this is my own work.

	Student Signature
	T.J.CLEAVER
	Date
	08/03/2017


For Tutor / Assessor Use Only
	Total Marks
	

	Marks Obtained
	

	Percentage / Grade
	


   Assignment Cover Sheet











