1. Important of customer service it is not shortly explain it is the brad portion customer service is shortly the way to provide service increase the company Income and value added and on the other side if it is not good customer service looses to company service giving answer identify to customer needs & wants if it does not known what to customer want or without proper knowledge provide customer service it is cost of the organization and can ultimately lead to being shut down.
· important or advantage of customer service is to following benefit
· Good reputation
· Increase productivity
· More profitable
· Good relationship with customer 
· Satiating customer 
· Loy customer etc
2. Important to know about customer need first we ready to provide customer service with customer satisfaction and to avoid or reduce problem are always Goin to arise for any business no matter how hard for try to avoid them while you cant ran a perfect  business with all the perfect customer you can insane  friction doesn’t become an issue. If customer know that they can voice complaints and those issues will be huddled properly they will fill more comfortable doing business 
3. The Important of customer service
Training very Important. Customer service is not front line staff responsibilities it must be provide all of the organization staff duty and they most be involve of customer service and responsibility of satisfaction of to customer need. Customer service training  is not only helps organization be more flexible proactive and customer focused in to face of fierce competition another Important of customer service training to be validated after it has taken place and performance to be  reviewed systematically support as part  of an overall program of customer satisfaction for this service we have to be
· Knowledge			 – Intelligence
· Skill				 – Good communication skilled
· Experience    etc
4. pros and cons of a loyally scheme system is vary crucial paint in these topics as my understanding bath of system are to encourage of customer to provide incentive for long run relationship both method is apply if depends of the market situation and the company situation b/c to exist company and new company is not equally apply the same encourage costumer ability because of finically experience, market share, customer service is different.  
