[image: BOLC_Logo]                                                                  
 (
   
Assignment Cover Sheet
)



	Student Name:
	Samantha greeves

	Student Number:
	1210

	Course:
	Travel and tourism

	Assignment NO:
	5




Student Statement:

By submitting this assignment, I confirm that this is my own work.



	Student Signature
	S . GREEVES
	Date
	20/05/2014




For Tutor / Assessor Use Only
	Total Marks
	

	Marks Obtained
	

	Percentage / Grade
	












Samantha Greeves
1210
Assignment 5
Travel and tourism
18 Middlesex road Brinnington
Stockport sk58ht

Assessment 5
11) What is a promotional activity aim at?
Promotional activities have lots of different aims for example promotion aims to inform current and potential customers about the existence of the product or place. It also explains the benefits of the product or places for example the weather, what are there, things to do etc. Promotion is also there to persuade the customers to buy the product. It can also let people know why you should book with us and not someone else by helping to diffentiate our product from another, and basically to reassure customers they are making the right choice. 

11) What does GTA stand for? And what is its role in tourism marketing?
GTA= the government tourism administration. The GTA is highly involved in all aspects of marketing. Most of the time in well established destinations. The GTA have the responsibility for projecting the overall image of the country’s tourism sector. The GTA also coordinate the marketing policies and strategies. They also pay a part in the product development. It has very important responsibilities in shaping and maintaining the tourism product to meet objectives. 

111) what is advertising and how is it different from marketing?
Advertising is the paid, public non personal announcement of a persuasive message by an identified sponsor, the non personal presentation or promotion by a firm of its products to its existing and potential customers. It makes them aware of an individual product or service that you’re selling. Advertising is done through:
· Radio and TV commercials
· Newspapers and magazine adds
· Flyers
· Brochures
· Emails
· Web advertisement
· Cold calls to potential customers

Marketing is the systematic planning, implementation and control of a mix of business activities intended to bring together buyers and sellers for the mutually advantageous exchange or transfer of products activities involved in marketing a product include:

· Research
· Sales 
· advertising 
· public relations
·  customer service and satisfaction 

1v) when preparing a promotional material which points should be kept in mind?
When preparing a promotional material you should keep in mind, your promotional message reaches your intended and targeted audience. You must make sure that the message you’re giving is understood by your audience. Your message must stimulate the recipes and they will take action. To make it successful you must access marketing communication opportunities. What communication types will you use; you must keep in mind your objectives in a promotional campaign. You have to do a lot of planning and research and think about:
· What is the purpose?
· Who is it aimed at?
· To say what?
· With what result?
· Where will people obtain it?
· Where will it be available?
· Will it be mailed or distributed?
· How many will you print?
· How will they be used or distributed?

v) What are collateral materials, which type of items, are included in it.
Collateral material is material that is not intrinsically philatelic but that is related to philatelic material, and that enhances appreciation for and understanding of philatelic materials for example, photographs, maps, lighters, postcards etc.

V1) which type of information is contained in the travel agents manual?
A travel agents manual is a well produced piece of printed material containing a comprehensive description of the destination. The travel agents manual includes:
· Inbound tour operators
· Travel agencies
· Hotels
· Restaurants
· Attractions
· Sporting facilities
· Entertainment facilities
It provides all information to make the right booking and to do business with the destinations. 

2) Activity
I am going to run a campaign for summer season tours. I am planning a family day out to the science museum in London. This is going to target a number of different people for example families ,kids for school trips, students, couples, people with special needs etc.
The materials i am going to use are leaflets. They are going to be bright, cheerful and contain lots of information that will appeal to lots of different people. I am going to display these leaflets in a vary of different places like tourist information centres, hotels, airports, shops, schools etc. The front of my leaflet is going to have a big bold picture of the museum and offers on at the minute for a fab day out for example. BUGS DAY 3D bug’s request places at the hands of bugs. Session to get up and personal with creepy crawlies from around the world. SCIENCE IN NEWS This is a free journalism work shop gets students talking with experts and writing bite sized text. . Both these will attract different people to the museum for both pleasure and educational purposes. There will be a lot more inside the leaflet like CENTURY JOURNEY We’ve highlighted ten of our most amazing objects in a new trail through ground floor galleries etc THE ENORMOUS TOURNIP STORYTELLING is a brilliant show for kids of all ages and SPECIALEDUCATIONAL NEEDS EVENT This is for 45 mins for 45 places per session. Students with special needs and welcome at anytime but on particular days. This is a fab opportunity for an amazing day out for people with educational needs. So in this flyer will have something for everybody. The back of the flyer will have opening times which will be Monday to Saturday 8 till 6 and Sunday 10 till 4. It will also have different transport links like buss n trains. It will have the cost of visiting which will be free but there will be donation boxes all around the museum, The address will also be on the back as well as times of activities like story time 1 till2 then 3 till 4 etc This flyer will be brightly coloured and all separate offers and information will be highlighted in bubble and star shaped boxes with fun and educational pictures to make it fun and exciting.  
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