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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	ASSESSMENT 9

Q.1. 	Short Questions:

i. How important it is for a business to assess the market trends within a given market?
It is essential to assess the market trend within a given market to identify and understand the customer. This includes giving customers what they want and meeting their expectations. It also identifies customer needs and translate them back to the firm for its reaction so that the operations management can therefore upgrade their services if needed. 


ii. Discuss different types of market research techniques.
Research techniques are used to gain information about the customer and their testimonials or review about the product in order to understand and define the customer that gives a sense of trends particularly present in the market as well as the demand of products and services that is being offered. The techniques used are, interview by phone or in person. Next, focus groups or group discussions about the product. Other than that, online questionnaires or survey forms can be sent via email and lastly, phone survey can be carried out.


iii. Explain the factors that affect buyer behaviour.
Buyer behaviour refers to the choice, preference, purchase and consumption of goods and services for the satisfaction of their needs and wants. There are various factors affecting the purchase of consumer. Firstly, the cultural factor where a consumer behaviour is deeply influenced by cultural factors such as buyer, subculture and social class. Next is the personal factors such as age, occupation and economic situation which affects the consumer behaviour.


iv. Assess the validity and reliability of market research findings.
In recent years the evolution of  marketing research has been dramatic with marketers getting access to a wide variety of tools and techniques to improve their hunt for information. Today marketers not only view research as a key ingredient in making marketing decision they also consider information to be a critical factor in gaining advantage over competitors. However the validity and reliability of the research findings are still hypothetical unless a clear data values amor graphical evidences are drawn to show the result.


v. What is meant by "target market"?
Target market is also known as the market segmentation which involves breaking a market into segments and then concentrating your marketing efforts on one or a few key segments. The beauty of target marketing is that it makes the promotion, pricing and distribution of the products/services simpler, directed and more cost-effective. Target marketing provides a clear direction to all of the marketing activities. For an example,f you are selling electronic calculators your market could be segmented by how consumer use it, for an example for office use, student, scientific and general use.


vi. Outline the key points which a marketing plan must contain.
The ultimate I'm of  marketing plan is dos et the direction for business in promoting its products and services, to build a customer base, and to determine its marketing positioning. An effective marketing plan has the following key points which is the purpose, benefits, customers,company profile, niche, tactics, and budget.


vii. Why it is important for a business to plan the market strategy keeping in view the target market/customer?
Effective marketing strategy stars with a considered, well informed marketing strategy which takes into account the target market, the customers.. A business has to plan the market strategy keeping in view the target market and customer as this strategy helps us define our vision, mission, and business goals, and outlines the steps we need to take to achieve these goals. Other than that, it also allows us to build a marketing plan and measure it's effectiveness.


Activity

	Mobile phones are produced by a large American company are not selling well, as they were. The top management has decided that company should prepare a market research plan to handle the situation.

Keeping in view the above situation prepare a marketing research plan for this company.

Marketing research plan includes 6 steps as below :

Step 1: Defining the problem
The good sale of mobile phones produced by the large American company has dropped.

Step 2: Developing an approach to the problem
The problems or the defect in the phone which made the drop in the sales of the phone and the technology installed in it has to be improved to attract the market and the customers.

Step 3: Formulating a research design
More attractive softwares and applications should be designed to be installed in the phone and so that the enhanced technology could attract the customers.

Step 4: Doing field work or collecting date
A detailed questionnaire or a survey form should be distributed to know the real customer need and what does the product lack in so that it can be improved.

Step 5: Preparing and analysing data
The data obtained form the survey and the questionnaire should be segregated and classified accordingly to be analysed and reviewed so that a possible conclusion could be done.

Step 6: Preparing and presenting the report
A graph is to be drawn based on the result obtained from the questionnaire and the survey to show the actual picture of the reason behind the drop in sale of the American phone making company
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