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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1.i.    Hotel product is compromised by various elements such as the room, the bed,
         bath, amenities, service standards, outlets, etc. It is the core benefit the 
         customer is buying and has to meet his/hers expectations. 
         Hotel product is also rated by a star system to pinch mark the product 
         Level. Some of the major components are lodging and food & beverage, but 
         may include recreation,shops, health, and car rentals.
 ii.     The factors that affect hotel pricing are peak season (where prices are higher)
         and off season (prices drop), the location of the hotel is another factor, the 
         demand in the market is also very critical (if there is high demand prices go 
         up), the product its self also and the financial status of it (if the hotel is lux and
         the staff are more than needs to sell high).
iii.      Franchising is when two parties the franchiser (the brand) and the franchisee 
         (the hotel) come to an agreement where the hotel uses the brand name and 
         service qualities of the franchiser.
iv.     Franchising offers to the hotel (franchisee) a business structure that is already
         planned and worked for quality standards by the franchiser. The franchisee has
         the benefit of the image from the franchiser, the training and advise. 
         The franchisee has the opportunity to make his business success and the 
         Franchiser to expand.
2.      Although both a hotel and a resort provide guests with a place to sleep, those
         who usually stay in a hotel are there for a business meeting or conference and
         the area of the hotel is what the guests are more interested in, where the resort
         is typically more of a vacation destination. 
         A hotel may have small fitness room and business center a bar and restaurant
         where the resort which usually has much more land surrounded or owned has 
         more space to offer (larger fitness center, 2 or more restaurants, also usually
         has on site activities such as a golf course and natural environment, the city 
        hotel usually has enough land for a parking and the building itself. 
        Also a city hotel usually offers free wi-fi  (but not always) a newspaper and  
        Sometimes (not always) breakfast.
        The resort offers free wifi in all areas, breakfast, shuttle service and possibly 
        discounted tickets/coupons to nearby attractions or on site eateries. 
        The city hotel has the advantage of being near a bus/metro station or even 
        walking distance to the destination in the center of the city.
3.     It is  critically very important for a hotel located at a hill station to use 
        promotions during off season simply due to the location and low demand.
        The hotel has to take immediate action to identify sales promotions in order to 
        make buying decisions for the customers.
        The reason is that is makes less profit during off season and has to take
        advantage of the location in order to increase occupancy.
        A sales promotion for a hill hotel during off season in winter will want to promote
        the surrounding areas for an example a winter sports event that is taking place
        the hotel can offer the opportunity for the guests to book in their hotel in order 
        to be close to the event and combine with a room and ticket to the sports event
        as a special offer, also can offer shuttle service if needed and can also promote
        the natural surrounding area and other benefits the guest will have by booking
        in their hotel (for example can combine the sports event with a shuttle service 
        to the nearby tourist attraction or even offer shuttle service to the city center 
        so the guest can combine the event and also the city for possible shopping).
        This can be promoted via the hotel’s site and OTA’s but also in local papers
        and specific sports magazine that may advertise the sport event held.
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