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Marketing and Advertising
1. Give short answers for the following question:
I. What is hotel product? Which components are included in it?
Hotel product is designed to allow people within the hotel and supply chain and also clients to understand the position of the hotel. They will be able to identify the standard and quality of the hotel and see what type of experience will be gained on their visit. 
The numbers of components found in a hotel product are accommodation, food and beverage, recreation and health, shops, car hire. This level of product can be identified by-
Core benefits, main reason customer is buying hotel room for rest /sleep.
Basic product, customer looking for bed, bath area
Expected product, customer expecting clean room with clean amenities
Augmented product, extra service like room service, music, pleasant aroma 
Potential product, possible evolution to distinguish the offer like all-suite hotel

II. Outline the factors that affect Hotel Pricing?
Pricing strategy established by the hotel management must attract customers willing to pay the specific rate. The factors that affect pricing may vary from time of reservation done, maybe reservation was made couple of months early or last minute reservation. Cost of room may also vary on time of reservation made in the year, for example peak season or off peak season. Also certain rates are given for certain clients, for example group reservation for wedding or business, airline client rates or special off rates.






III. What is franchising?
The franchise differs from the management contract in that the owner is responsible for operation, including meeting the franchise standards. Franchising is branding or using someone else is trademark to be recognized in the eye of the clients. The franchise has already created an image in the market and customers recognize the trademark. As a business, they have to pay a certain gross percentage to use the trade name. A franchise is a legal and commercial agreement between the owner of the franchise and the new business. 

IV. What are the benefits of franchising in hotel industry?
Benefits of franchising include minimizing risk, as the franchise name is already recognized it will be known to clients. They is always a risk in starting a new business. Another reason to franchising will be information already researched on how to run the hotel, or location to open a hotel and type of target clients, will be provided when purchasing the franchise. Franchise also provide lower-cost goods and supplies for the hotel, there is also a uniform standard that have to be followed with a franchise. With a franchise, the franchisor will help in developing business plans. Finally, training and development will be provided all times to improve business by the franchisors. 

2. Compare a product mix of a city hotel with a resort hotel. Also identify those services which may create a competitive difference between both types of hotel?
Marketing mix for hotel is crucial for the success of the hotel marketing targets. This is used to indicate the several marketing variables used by sales team to specific guest or target market segments, for example co-operate, transient, group, conference or leisure. The hotel should have the right facilities/ service; define good promotion strategies and finally right pricing. It has become customary to consider the marketing mix as Product, Price, Promotion and Place. 

City Hotel (Travelodge)
This hotel is normally located in town center where it is close to business areas and also close to restaurants, shopping area and other business center. This type of hotel is for customers who are on business, student or short term travelers (customers exploring). This hotel also only provided very limited service. That’s way it is located near town center so other service like restaurant, café and shopping facilities are close by. As the hotel target for business customers the pricing are fairly high but reasonable. Travelodge would get most of the reservation through online advertisement.


Resort Hotel (Ragdale Hall)
This is a health hydro and thermal spa resort located in Leicestershire. It is located on the outskirts of small village of Melton Mowbray. It is in a countryside area.  Types of service provided in this spa resort would be for customers who are looking for health treatment, relaxation or just pampering. The Ragdale hall provides facilities from spa area, fitness facilities, beauty express, shopping, hair studio, food/ beverage and rooms. Customers going to this facility can enjoy either a day service or also stay in couple of days to enjoy the facilities. Pricing vary from treatment and type of service required. Members of staff are well presented and with approached. Every department is uniformed and provides excellent service. To get the targeted customers, spa resorts would advertise through online media, local social media or special promotion. This way the customers would be targeted as long term loyal customers.

3. Identify how important it is for a hotel located at a hill station to use “promotion” during off season. Also identify the possible sales promotion schemes it can offer.
A hill station location is mainly on top of a small mountain in a small tourist location where the hotels are very popular during season period. Depending where the hotel is located, these kinds of hotel have only certain time in a year where it’s on its high peak where the right advertisement and right customers should be targeted. For example during skiing season, these hotels will be fully booked and all activities are booked in advance. Customer’s travel to this location just for skiing experience 
Hence, sales promotion is very important because during the season period the hotels need to make high sales. As during the offseason, the hotel will have low occupancy. 
Trade promotion offer special price discount, display system, gift with promotion or other
Incentives.
Consumer promotion will offer customers promotion like reduce price, bonus offer for short period, group purchase.
Display promotion is point off sale where the hotels representatives will have a display of service offered and price offered. For example, they will have promoted hotel in trade fairs for seasonal offers.
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