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I. Media drives information to the target audience, they are a tool in which target audience gets attracted to the product and service being promoted. The media also helps people to develop a certain idea or perception about an organization.
II. Factors that distinguish mass media from the media are that mass media reach extends to a large heterogeneous mass of the population living in large parts of the country and another factor is that they are based on the idea of mass production and mass distribution. Copies of newspapers are printed is large numbers, many copies printed of a large audience. So high technology, mass production and large coverage distinguish mass media from media.
III. Benefits of using multimedia approach are that; 
-It is very user-friendly. It doesn’t take much energy out of the user, in the sense that you can sit and watch the presentation; you can read the text and hear the audio.
It is multi sensorial. It uses a lot of the user’s senses while making use of multimedia, for example hearing, seeing and talking.
-It is integrated and interactive. All the different mediums are integrated through the digitization process. Interactivity is heightened by the possibility of easy feedback.
-It is flexible. Being digital, this media can easily be changed to fit different situations and audiences.
-It can be used for a wide variety of audiences, ranging from one person to a whole group.
IV. 7C’s of a skilled communications are; clarity, Content, context, credibility, channels of Communication, Capability of the audience, continuity
V. Different types of public relations media; 
PRINT MEDIA-Most of the efforts chapters make in public relations are through forms of print media, primarily newspapers. These are usually the most visible outlets on college campuses, especially school newspapers, and in the local community.
PRESS RELEASE-The press release is the most common material provided to media outlets. These documents provide a brief, yet thorough, description of an upcoming activity, whether it is rush or a service project.
PHOTOGRAPHS-There are usually two types of photographs in publicity portrait shots, where people pose for the camera and smile, and candids, where the subjects are doing something.
INTERVIEWS/FEATURES Meeting journalists:-Here there is lot of room for different interpretations. More often than not, press releases will not be printed verbatim. Even though your media contact will likely rewrite them, possibly including additional quotes or information they research on their own your press releases should be written well enough. However, there are also times that a press release will encourage a reporter to do more, such as conduct a full interview with chapter members or write a feature article on an upcoming project. While doing sponsorships one should try to brand it with the event simultaneously.
LETTERS TO THE EDITOR-Submitting such articles does not require a media contact. This also gives an opportunity for any member to submit a letter on their chapter for printing in a local or campus newspaper.
INTERNET:-This one medium has helped transform the whole business of marketing and public relations. In a way, it gives any organization the ability to promote themselves without having to rely solely on other media outlets. Websites and e-mail are the two most common methods to use the Internet for PR purposes.
RADIO- here a public relations personnel may book a slot to talk about the organization are products and services provided
VI. Different ways of supplying information to the media: One can organize a press conference, PR person can organize an interview on television, newspaper, radio to disseminate messages. Other ways include press tours especially when there is something to show to the media like site, or an operating plant
2.  Ways to develop cordial relations with media; 

-Critical appreciation of media requirements- it is important to follow all that are required of the public relations person when dealing with media.
-Giving journalists what they want-The best way to make your PR effective is to find out what journalists want and to provide it. What makes a good news story depends very much on the publication. In the trade press, a sales story, a product launch or a new appointment will often get coverage.
-Doing interviews with journalists-Always be friendly and helpful when a journalist requests an interview. Don't, however, feel pressurised into responding then and there. It's always best to give yourself time to prepare for an interview as a PR person. You can ask the journalist what questions they have and then call them back when you are ready, deadline permitting.
- Get to know editors and journalists-If you want to get publicity for your company in your local area, you need to build relationships with the media. Get to know the reporters on your local paper, the editor at the local TV news desk and the DJs at your local radio station. If your business operates in a specialist sector, it is vital that you build a good working relationship with the writers and editors on the trade magazine titles that serve your industry.
- one should have a sound knowledge of journalistic standards and ethics
- A public Relations personnel should know the roles and responsibilities of journalists
-Be accommodating to media questions and inquiries
-maintain a complete clarity of purpose
-be clear and productive in your communication
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