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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Q.1 – Short Questions: 
1. What is media? and how is it linked to PR? 


The media is a way of communication through channels such as news, entertainment, education, data, or promotional messages. 

Media includes every broadcasting and medium such as newspapers, magazines, TV, radio, billboards, direct mail, telephone, fax, and internet. 

Using the above can aid PR in getting their message across it gives them a medium to work with.


2. What is a media kit? and what type of information does it contain?


A media kit, also known as a press kit contains information about a company. The kit is designed to help when questioned by the media, this is because it shortens research time and answer their initial questions, without too much research by the organisation. 

Preparing and maintaining these kits allows you to have a standard kit available and to make sure that a consistent message is given. 



A media kit can include a variety of items, including:
· Photos and captions of company leaders, community involvement, or other positive messages, which must also include copyright/attribution information 
· Q & A (Question and Answers) about the company 
· Previous news releases 
· Copies of articles previously published 
· Biographies and backgrounds about key stakeholders 
· Photos of executives or products 
· Product or service listing 
· Achievements/awards received 
· Books, movies, or films 
· Annual reports, brochures, or publications


Q.2 - How can we create strong messages by using the MEDIA model? 


When creating messages for the media, there are guidelines that must be considered. Everyone nowadays is using handheld devices, the internet and watching television. PR specialist have to find away to get their message through all of this and to gain the attention of the public.

The message should follow the MEDIA model, which is below;

Make it Positive
Elaborate on the 5 w’s
Draw an Image
Influence
Announce


Q.3 - What are some essential elements to consider when selecting a spokesperson? 

Having a spokesperson to represent your organisation is vital for your PR and marketing, regardless of your industry or the size of company.
The spokesperson you choose is the face of your organisation and the person the media talks with, and whom the public sees and hears.
There are many things to consider when choosing a spokesperson, some of the key elements could include;
· Great Communicators
· Ambassadors to the Company
· Strong Insight
· Interpersonal Skills
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