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I. Code of Ethics importance for the profession of Public Relations-

Ethics and code of conduct play a very pivotal role in Public Relations. The main objective of these codes is to form guidelines for professional behavior. The work of professionals in this industry is regularly in the public eye. For PR campaigns to be effective, the public must trust PR practitioners. Therefore it is important for the industry that a public relations professional develops a good reputation and act with social responsibility.

As an aspect of Public Relations is to be a reputation manager of the organization/brand they work for, the PR professional’s job is to promote positive coverage of their clients and manage any negative views.
Every PR organization has an ethical code by which its employees are expected to abide, for example; telling the truth, legal responsibilities and transparency. 

II. Relating organizational goals to the public interest is all about creating good will for the organization. This involves such functions as employee relations, stockholder and investor relations, media relations, and community relations. Public relations may function to educate certain audiences about many things relevant to the organization—including the business in general, new legislation, and how to use a particular product—as well as to overcome misconceptions and prejudices. For example, a non-profit organization may attempt to educate the public regarding a certain point of view, while trade associations may undertake educational programs regarding particular industries and their products and practices. 

III. The need for legal consideration in Public Relations is all about making legal and reasonable claims – the Public Relations code of conduct regulates promotional activity and has the power to issue fines and force agencies to issue corrections if a claim is found to be misleading being aware of libel and slander – public relations practitioners should be careful about what they say in a campaign about a competitor, as libel or slander could land you in the courts. 



V. Relationship between social audit and observance of code of ethics is; social audit is a formal review of a company's endeavors in social responsibility. A social audit looks at factors such as a company's record of charitable giving, volunteer activity, energy use, transparency, work environment and worker pay and benefits to evaluate what kind of social and environmental impact a company is having in the locations where it operates. Social audits are optional--companies can choose whether to perform them and whether to release the results publicly or only use them internally, however observance of code of ethics deals with making sure that all activities carried out must and should be in accordance with regulations that govern Public Relations. 

Activity

Re phrasing of incredible yet impressive advertisements;

-A local paper had a product advertised as thus; “Our coffee will make your  "taller, stronger, sharper’’- the best way is to say “our coffee promises to make you active for long”
- A certain deodorant is promoted as “lasting for a week” but I believe they could have said it lasts longer because a week is too long for a deodorant to still be effective.
-Kellogg’s has a habit of say their products especially cereals help in children’s loss of weight, the truth is that the cereal is soft therefore does not have enough ingredients to do that.
- The other one is Colgate’s claim that 80% of dentists recommended the brand. Consumers were led to believe that 80% of dentists recommended Colgate while 20% recommended other brands. It turns out that when dentists were surveyed, they could choose several brands — not just one. So other brands could be just as popular as Colgate. This completely misleading statistic was banned by the Advertising Standards Authority.
- In 2009 and 2010, Reebok made the following claims about its EasyTone and RunTone shoes: Lab tests “proved” that the shoes work “your hamstrings and calves up to 11% harder and tone your butt up to 28% more than regular sneakers … just by walking!” The Federal Trade Commission investigated the claims.
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