Customer Service (Level 1)
Free Online Customer Service Training.
Today’s consumer places just as much emphasis on customer service standards as product value and quality combined. Even if it means paying more, customers are more than willing to work exclusively with brands and businesses that provide them with the quality customer care they expect. Just as outstanding customer service can propel a brand to greatness, inadequate customer service can drive a business to failure. Which is precisely why those with highly-developed customer service skills and knowledge represent priceless business assets of the highest order. 
Brentwood Open Learning College is proud to offer free customer service courses online, entirely free of charge. Our customer service courses online (level 1), are  100% free, high-quality courses for home study – all with no deadlines or time restrictions. Study in your own time, enrol anytime throughout the year and we’ll provide you with all the materials you’ll need to complete the course. Whether looking to improve existing skills or explore a new career area, this outstanding free course could be just the ticket. 
Three detailed course modules outline customer service as a concept, before discussing customer expectations, gaining a better understanding of target audiences and how to hone and refine communication skills. Dealing with difficult situations and strategies for approaching challenging customers are also touched upon. 
Upon completion, you will have the opportunity to apply for an accredited and recognised ABC Awards certificate to enhance your CV and employment prospects.
Course Content
This free customer service course consists of the following three modules:
Module 1 – What is Customer Service? 
The course begins with an exploration of customer service from a modern business perspective. Candidates study what it is that constitutes the total customer service package, the importance of building a comprehensive understanding of customer expectations, how to asses and evaluate target audiences and so much more. 
Module 2 – Communication Skills
Communication as a key tool in delivering outstanding customer service follows as the core focus of Module 2. Along with investigating how communication influences quality of customer care, candidates study telephone communications and call handling, how empathy plays a role in the customer experience and the consequences of poor communication. 
Module 3 – Dealing with Difficult Customers
[bookmark: _GoBack]Closing the course, Module 3 explores workable strategies and techniques for handling problematic situations and challenging customers. Candidates learn the true value of turning negative experiences into positives, how customer care strategies must be modified for different types of people, personal stress-management techniques and how to minimise/manage conflict. 


