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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	What is Social Media?
 
1. Social Media is a platform for which hundreds of millions of ‘users’ around the world communicate, and share stories and events online. Some may have only visited a social media site once or twice, many will use these platforms several times a day. They include sites such as facebook, twitter, Instagram. 
1. The five P’s of a marketing plan are – Product, price, placement, promotion and packaging. The P’s all effect how your product compares to different companies with a similar product, or your positioning in the market. The product will need to have something to make it stand out such as style, capabilities, service, quality, labelling or size. The price needs to be researched, so that you understand your profit margins and how it compares to competitors. You can do ‘Loss leaders’ or introductory prices, where you sell at a deal price to draw in customers. The place will be where to find the product. For example, it can be in wholesalers, retail stores or online. Promotion relates to how potential consumers might view the product, such as billboards, website, leaflets, search engines. These must draw their attention. Packaging can be eye-catching to draw attention, but must also function well to protect the product.
1. Social media is another way to get the message out to potential clients. For many it is used frequently everyday to interact with friends and catch up on the latest news. Businesses can use this to their advantage by encouraging staff to share the message with friends, setting up a business page on as many sites as possible, sharing news and promotions.
1. Psychological pricing is where a product might end in 95p or 99p, so it would sell for £9.95, where it might not sell for £10.

What is the importance of Social Media for Marketing?

With so many millions of the global population registered on social media sites, it is a valuable and  effective way of getting your company message out to many potential customers (if done in the right way). However, not the only way. It is just one platform to promote what you do.
Business social media pages can allow clients to contact the company directly through private messages or comments. This can be personally answered, so they communicate with business owners or staff. It can help the business gain feedback through ‘likes’ and ‘dislikes’, comments, and testimonials can be added direct to the page, where more potential clients can see it. 
It’s usually free! Unless promoting posts. As your ‘followers’ increase there should be less need to pay for promotion as your audience is bigger and people can share with others, a bit like word of mouth.
However, as business pages are public for anyone to see, negative comments may be harmful to your campaign. If we respond quickly and professionally to these comments the effect will be less. Be prepared to take some criticism and use feedback wisely.
























Student Statement:

By submitting this assignment, I confirm that this is my own work.



	Student Signature
	Joanne O’Donovan
	Date
	[bookmark: _GoBack]08/10/2018




For Tutor / Assessor Use Only
	Total Marks
	

	Marks Obtained
	

	Percentage / Grade
	













image1.png
ﬁ
o R




