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Assessment 2 – Marketing Environment
1.(i) Marketing environment is made up of two sections, internal and external. These parts of a business are key to understanding the environment to decide whether to modify strategies and plans to predict what may happen in the future. It is factors that affect a company’s ability to develop and maintain relationships with the customers.
(ii) Micro and macro environment are two parts of a business environment, the company has control over the micro environment as these are internal factors of the business such as customers, suppliers and competitors, whereas macro environment is external and the company have no control over things such as the government laws, exchange and interest rates. 
(iii) A severe winter season would affect agricultural business in a bad way as they cannot grow and sell produce like they can in the summer seasons. A poor winter could lead to poor food quality or possibly a food shortage. Agricultural businesses would not be investing in other goods to help with the growth of their produce. 
(iv) A business could use SWOT analysis to determine strengths, weaknesses, opportunities & threats within the marketing environment. Strengths and weaknesses refer to internal environmental factors whereas opportunities and threats refers to the external environment. STEP is also used to analyse socio-cultural, technological, economic and political factors. Once all these factors have been discussed new strategies and policies can be made to adapt to the current situation.
(v) Micro environment is the internal part of a business that can be managed, controlled and changed easily, for example; Employees, media & shareholders. Whereas macro environment is an external factor of a business that cannot be controlled such as, political, legal & economic factors. Companies can adapt micro factors to improve their business but must adapt their business to certain macro factors. 
 2. If the government were to abolish import duty on TVs this could affect a business if different ways. Firstly, no import tax would give the business the ability to stock a greater amount of parts benefiting from cost reduction, therefore are able to offer more TVs to the market place at a more competitive price. This would have a desired effect of increased market sales. It would also be possible to offer customers more value for money as reduced prices could be implemented, being more flexible on price would help to compete against competitive brands more effectively. More brand awareness in the UK and European markets would also benefit the company.
[bookmark: _GoBack]On the other hand, this could encourage foreign producers to export their Tvs into our market at a cheaper price.
image1.png
ﬁ
o R




