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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
1. Communication is a dynamic process that deals with the exchange facts and opinions between individuals or organizations with an aim of forging a mutual understanding. The major elements of communication include;

I. Communicator: The person or body that intends to convey the message with intentions of passing on its relevance and appropriateness to the public.

Message: This is the subject of the matter being communicated to the public. It could be ideas, facts, propaganda, or opinions. 

Encoding: Information is intangible, and therefore it’s passing to attract attention and good image requires the use of pictures, symbols among others.

Chanel of communication: The communicator should use particular ways of passing on information to a target group. It could either be formal or informal but has to be accessible to the target group.

Audience: This is the target group to which the message is meant.to achieve a desired objective.

Decoding: The message receiver converts the message extracting meaning to the best acknowledgement and understanding.

Feedback: This is a process of assurance that the message receiver understood the message communicated the same way the sender meant.

II. Publicity refers to a free of charge way of disseminating information about an organization to attract attention of particular products or services.

III. Publicity is a free of charge write up about a product and service or an organization and its activities in the media, while as Advertising is a paid form of communication intended to inform and influence a target group.

Advertising controls its content by deciding on the diction and style to appear in the media while as Publicity decides on the diction, but most likely the editor will make changes before it appears in the media.

Publicity has a wide spread coverage as you don’t get to control its spread. Videos can be shared on the internet by bloggers or people of interest and thus exposing the information reaching far as opposed to advertising, where information is run and controlled at a specific paid time.

IV. Public relations, advertising and publicity are all aimed at raising awareness of an organization or product while maintaining a good image.

In all cases, the organization targets its message towards a specific audience. It could be of a particular gender, age or social background.

V. Product advertising
Institutional advertising.

VI. Creates awareness and favorable attitudes of particular publics towards the institution as a whole.

It establishes and maintains a good image of an organization to its public in terms of building a reputation for the quality and variety of products and services offered by an organization hence boosting sales.

It seeks to create good will for the organization for better relations with the public.

Focuses on the company’s profitability by focusing on creating the climate through which their business operates so that it proceeds in a friendly atmosphere.

VII. Public Opinion refers to a controversial belief on issues of great importance held commonly by a particular public.

2. Product advertising focuses on the communication of features of the product or service, brand image, the cost and suitability to the customer, with an aim of establishing and maintaining high sales. On the other hand however, institutional advertising focuses on establishing a positive image of the organization as a whole for acceptance by a target public. For example; In a bank, product advertising focuses on the sale of account types and their features to fit the customer’s need while as institutional advertising focuses on maintaining the reputation of the bank as a whole by communicating its goals in favor of the intended public needs.

Product advertising is seen as a mass persuader through creation of popularity of the product or service. For example, children clothing companies increase their sales by use of strategic branding. The use of dinosaur images and other fascinations on shoes, T-shirts among others draws the customer closer to the product. Institutional advertising on the other hand provides a unified market approach for all products. This is because it seeks to create good will for the organizations for better relations with the public.

Institutional advertising educates the public about various aspects about the company. It communicates issues that deal with objectives and the future of the company. Hence the company seeks acceptance through corporate social responsibility as it identifies with the public. For example, Corporate companies in Africa have come together to fundraise money to buy hospital beds of health centers within their jurisdiction. Product advertising on the other hand seeks to achieve one or more objectives related to a product or service.

Institutional advertising seeks to influence change in attitude of the public towards the company or a particular product. This is because it communicates facts and not propaganda. For example, many corporate companies today have brochures that indicate their objectives, vision and services they offer. Product advertising stays centered on how to persuade a customer or target public to draw closer to the product or service. It could be through communicating the benefits through the use of the product among others.

Institutional advertising attracts more talent by establishing itself as a good deal to work for by showing interest in the welfare of its employees. Through establishing acceptance from the public, many talented people are pooled to team up as part of the organization. However, product advertising focuses on the customer pool to purchase the product on the market.

Institutional advertising focuses on improving the company’s profitability by creating the climate in which its business operations can proceed in a friendly atmosphere. It seeks to understand the political, social, and economic environment before products and services are put into the market. Product advertising will then proceed to establish and maintain the consumption of the product by the intended public. For example, a company in Africa selling motor vehicle tracking devices will study the environment and situation. If there is a lot of vehicle insecurity and many have been stolen without hope of recovery, the product will then be purchased by the company. Product advertising will take on the exposure of the product by communicating to the public the importance of the product in relation to the situation.
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