[image: BOLC_Logo]                                                                  
   Assignment Cover Sheet





	Student Name:
	Alix Thorpe

	Student Number:
	21978

	Course:
	Certificate in Social Media Marketing Level 3

	Assignment NO:
	Assignment 4 : Using Social Media for Marketing 



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1. What is LinkedIn? How can you use it social media marketing? (10)  
LinkedIn is a social media platform that is targeted at professionals, helping people in business connect with each other. A LinkedIn profile is designed to be less personal and more professional, similar to a CV, allowing you to showcase your education, previous and current employment, and industry skills and knowledge. It is a fantastic tool to allow you to connect with, search for and endorse people you have had experience working with, to build a network of people in and around the industry that you are a part of, in a professional but social way. It is essentially an online business networking site that enables you to constantly seek new connections or search for people. It also allows you to headhunt people for job roles. There are also countless networks and groups that you can search for and find loads of information in about upcoming events, products or discussions relevant to your industry. You can use LinkedIn to share status’s or articles, which can then be shared onto your personal Twitter feed. Building connections with other people allows you to grow your online LinkedIn community. LinkedIn can help your social media marketing plan in a number of ways. Importantly, it can provide unlimited opportunity for business to business networking and marketing, allowing you to spread the word among other industry professionals about your services, products or venue. It is also another free way of advertising or marketing your services or events to a large audience on popular and well used platform. It also allows people to endorse you, similar to reviews on other sites such as Facebook, meaning people can see which other businesses or professionals recommend or have used your services previously, and allows you to become part of the online community of professionals in your industry.
2. How tweets, re-tweets, and hashtags help you in your marketing on twitter? (10)  
Twitter is another incredibly useful platform for social media marketing, having amassed millions of users across the world. It is also, like most social media platforms, a completely free marketing tool that allows you to access built in analytics to measure the success of your posts, engagements, profile clicks, mentions and so on. Because of the 140 character restriction on tweets, you can succinctly get across your point, meaning or comments to your followers, and post tweets a lot more regularly, as it more acceptable to be tweeting multiple times a day than posting status updates on Facebook, for example, as Twitter is a lot more fast paced and disposable. This also allows potential customers or clients to become interested in you and want to learn more about you, which is why it is crucial that your account is branded well, for example using your company logo or photo as the profile picture and banner on your page. As with any social media platform, it is crucial to remember that once something has been published on your feed it is in the public domain and could cause your business to come under scrutiny or criticism, so everything must be professional and reflective of your brand and brand standards. Retweets mean that your message can instantly be amplified to a greater audience, as it allows your tweet to be seen not just by your own followers but all of the followers of the account that has retweeted your message. This in turn can garner more followers and increase your overall reach through this simple engagement. The layout of twitter encourages users to retweet or respond to tweets publically so other users can read the threads and join in. It can be a great platform to grow your business platform quickly and spread your message. The use of hashtags allow you to interact with current affairs, popular topics or local events, to tap into conversations and discussions that are going on in both your local area, nationally or internationally, depending upon the size of your business. For example, a local independent business might use a hashtag related to an event in the local area to demonstrate their participation or support for it, whereas a large, multinational corporation might create a hashtag and encourage their community to use it.
3. Why is it good to build your blogs? What rules will you follow to write a blog? (10)  
[bookmark: _GoBack]Building a blog is another tool that can be used as part of your overarching social media marketing campaign, as while more restricted platforms such as Twitter can give your customers or potential customers a preview or small snippet of information to draw their attention, a blog is a much more detailed way to allow you to give your brand a personality and make customers feel like they know you better and gain much more information on particular aspects of the brand. For example, a business might run a blog about its staff, with a different “meet the team” style blog post each week so that the company has a much more approachable nature and clear voice that the customer can relate to. In addition to building a prose blog to promote your business, dependent upon your target market and audience, it may also be worth considering microblogging or vlogging. This can increase your customer base and work hand in hand with links to your other social media platforms. There are a number of rules to follow when writing a blog. It is important to follow guidelines to ensure that it is a positive addition to your social media marketing campaign, as opposed to being a time-consuming platform that has little effect on your overall social media presence. It is important to add tags and keywords, so that posts can be found easily and to use analytics to ensure that you are tracking what posts work and which don’t. You can create a keywords glossary where you can compile key words or phrases that relate to your industry, and make sure that you are not overusing them within your blog. This will also help search engines find your blog in the listings, which can help with search engine optimization to ensure people can find your platforms when searching certain keywords.  Bear in mind that old blog posts with high quality content can be shared or re-used again in the future if they centered on a topic that is once again relevant, such as a national date or event, or you can refer to or link them in another, new post. Finally, it is critical to make sure that not only is your blog content interesting, but that it is presented well and reflects your brand aesthetic. It needs to be easy for users to navigate and understand, as well as being eye catching and well designed. 
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