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Travel and tourism assessment unit 3

Give short answers for the following questions:
1. What is meant by ‘consumer protection’
In 1991 and after lots of customer complaints, the British government established a law which protects the consumers-customers of potentional bad travel products or some scams or just to be in case of any emergency occurred scenario which has to do with the travel agent or the tour operator, 
1. Who are the ‘organisers’ in the tourism industry?
With the term organisers we usually refer to the person who is organising travel packages and promote the directly for the market or for a retailer.
1. Who are the ‘retailers’ in tourism industry?
With the term retailers we usually refer to the people who either sell promoting packages or make available packages that were created by the Organisers.
1. Who are the ‘MICE’ organisers?
With the term MICE organisers we refer to the people or companies that they are organising packages to fulfil all of the need of their customers-clients, For example,  Meetings, incentives, conferences and exhibitions, or Meetings, Incentives, Conferences, and Events. 
1. What does the travel trade consists of?
It consists of the use of the technology mostly, It also consists foreigner tour operators to cover the inbound traffic, but also includes making plans for routes and itineraries, confirming schedules, checking tariffs, and writing out tickets used to be the most important skills of the front line staff. Such tasks have made the use of I.T. totally necessary.
1. How the I.T. developments have affected tourism industry?
The developments that affected Travel and tourism made travel and tourism more direct and more easy approachable for everybody, Valuable information can be reached within seconds, Also hotel status and flight tickets availability could be seen at any time anywhere. Also, the products were more easy to reached to the customers, The trends now days requiring virtual tours to the hotels, movies on the airplanes, and electronic tickets, 
1. Outline the risks associated with the tourism business. 
The risks for a travel and tourism business are too many and almost in all cases totally unexpectable, For an example, The tour operators are booking the flight tickets almost in 2 years in advance, so within these 2 years anything could happen to the resort or at the destination, but apart from that, the tickets may not be sold so the tour operator will lose his money.

2) Why it is necessary for tourism professionals to have knowledge about regulations related to tourism? 
[bookmark: _GoBack]The reason that the knowledge of regulations is necessary for a lots of reasons, some of them are clearly to protect the customers, their holidays and to set up some of the basic rules such as the destination and the duration of stay,mode of transport, the itinerary, visa requirments, agreements regarding delays, guarantees for advance payment and refunds in case of insolvency,and of course to protect and their money, European constitution want to make sure that the customers will not be in the unpleasant situation to pay extra money that the price that they agreed in the first place, One more reason is to protect the product and the original trademarks of it, They want to make sure that they will not use false information to promote the destination. And also is to keep a balance at the market in general.  
3) Discuss the role of intermediaries in tourism.
The history of intermediation in travel and tourism also suggests that the accumulation of specialized knowledge or ‘intelligence’ about suppliers and customers is crucial for successful intermediation. Intelligence, in this respect is defined to be the actionable knowledge or the ability to filter and evaluate the available information about suppliers’ products and services and match it to the needs of customers in a way that suppliers and/or customers are able to act upon it. The building of this capability, which is the key strategic resource of the T&T distribution channel, continues to be relevant today in the Internet-based distribution channel. How to transform the available information of global services into knowledge of the ‘right’ information about a trip, or a holiday that satisfies the needs and desires of any customer at any time, in any part of the world is a challenge for participants in T&T. The novelty is that as the new technical solutions generate increasing information overload, this in turn increases the problem of how to transform the available information into ‘tailored information’ or ‘actionable’ knowledge. This problem is exacerbated as the integration of information becomes ever more important. During the 1990s the tourism industry has utilized Computer Reservation Systems extensively.Virtually all larger airlines offered their arrange of services via one or more systems and the degree of penetration of on-line terminals among travel agents generally increased
during this period, so that 100% of American and 95% of European travel agencies are equipped with GDS terminals.
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