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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1.

i. Its of a great importance for the company to asses the trends in given surrounding because thats how they, company, knows how and where to place the product. Without any assessment company can you loose great amount of money, time and resources on this mishaps. By assessing the market, for example of shoes demand, the company will asses for; what kind of shoes are most wanted on the market, brand, color, size, whats the appropriate price, model and so on, and without appropriate assessment its impossible for the company to know this.

1.  There are different ways to do research, face to face, online, in the store and so on but it is very important to see what customer really wats, the way they want it, how do they want it, so everything which suits the customer needs to measured and presented to the company so execution can be done in best way possible.

i. Price, Product, Promotion, Placement, Place, People and Process.

ii. It is important to understand your customer and to know what they want , if you do not know your customers than you actually cant see if the findings are true or falls. Research is always on, there is no sleeping period, you need to know in every moment how customers feel about the product you are offering, any way, 24/7 hotline, store questioners, online, any way which will show that the research was of a great deal.

iii. Target market means that there is something that company can and wants to sell to the customers in area they have been assessing. For example, city in America is dominated by female population, so the company did a market research and established that in that city 50% of population are ladies between 25-35 years old and they go to gym everyday. Company saw the opportunity to start selling training equipment to those ladies for special price, special colors, models and all of that was managed from results of marketing research. 

iv. Every marketing plan is consisted of following; Purpose, Benefits, Customer, Company profile, Niche, Tactics and Budget.

v. Its important for the company to keep in mind why they existing. Some of the companies when they start make mistake and orientate more towards their own things like running the company itself and they forget that they are there because pf the customers and thats the reason they can pay for their bills and expenses. So every company needs to make a plan how it will manage these two, because if they loose a sight at one they might just close and bankrupt the company by themselves.

1.  So there is a lot of things that you should consider here. First and far most questions are, is the phone made with new technology which is available, is your product good as or even better than competitors, whats the price of it, how user friendly is, and last but not least important is, how does it look, slim/fat, round or cubed, too big/small or just perfect, commercials, advertisement on right place, promoted to target market, age, gender, city, country part of the world and so on. These are just small examples of marketing research that need to be done so the company can sell the product in the way they want, without that they will still have a headache why there phones are not selling.
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