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Marking Criteria:
We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1. [bookmark: _Toc494378428][bookmark: _Toc494381137]Define the term, ‘Public Relations.’ 
Public Relations is the deliberate, planned and sustained effort to establish and maintain mutual understanding between on organization and its publics. 
Harlow(1976) defined Public Relations as “a  distinctive management function which helps establish and maintain mutual lines of communication, understanding, acceptance and cooperation between an organization and its publics; involves the management of problems or issues; helps management to keep informed on and responsive to public opinion; defines and emphasizes the responsibility of management to serve the public interest; helps management keep abreast of and effectively utilize change, serving as an early warning system to help anticipate trends; and uses research and sound and ethical communication as its principal tools."
Simon (1986) noted the main characteristics of public relations as:
· Public Relations  is planned and executed on behalf of management of organisations 
· Public Relations  has to do with promoting relationship between an organisation and a specific public or stakeholder 
· Public Relations  involves assessing the attitude and opinions of the public under consideration
· Public Relations  involves policies, procedures and action taken by organisations for the benefit of the public as well as the organisation
· Public Relations  requires good two-way communication between the organisations and the public
· Public Relations Development of rapport, goodwill, understanding and acceptance as the chief end result sought by public relations activities.
The major basic goals of public relations are:
· to attract public attention
· to win belief
· to achieve understanding and
· to earn goodwill.

2. [bookmark: _Toc494378429][bookmark: _Toc494381138]Define the term, ‘Publicity’ 
Publicity is gaining public visibility or awareness for a product, service or an organisation through the media. It involves having products or services featured in newspapers or non-commercial programmes on TV or radio without paying for it.
The communication is perceived as originating from the media house and not the organisation itself. This is opposed to advertising whereby the organisation itself prepares and owns the message to be communicated to the public.
Considering that the media house or journalist is the one who release the message to the public if not done with accurate information it can produce negative results. Therefore the messages should be well-worded, factual, and truthful and not portrayed in a manner as to be perceived as an advertisement. 
Publicity involves having products or services featured in on media without paying for it. It is therefore characterised by low cost and credibility considering that it is initiated and conducted by a third party.
On another note, due to third party leading the communications with the public, publicity is also characterised by lack of control by the organisation over how releases will be used and can also result in frustration over the low percentage of releases that are taken up by the media.

3. [bookmark: _Toc494378430][bookmark: _Toc494381139]What are the similarities between Public Relations, publicity, and advertising? Name the two main branches of advertising. 
[bookmark: _Toc494378431][bookmark: _Toc494381140]Similarities between Public Relations, publicity, and advertising.
Similarities between PR, advertising, and publicity are mainly found in: 
· The media used for communication.
· The elements used to create the message.

All three uses media to relay its message to the public. Media/tools used may just differ with an organisation and the particular objective at that specific time. For example all three can use Television and radio programs as their channels of communication with the public.
All three should ensure that the message is created in a manner that is effective enough to produce the desired result. All three utilise the “who”, “what”, “why” and “how” approach. This is through determining:
· The message it wants to transmit (What).
· The recipient of the message (Who).
· How the message should be delivered. (How).
· The purpose to the message. (Why).
[bookmark: _Toc494378432][bookmark: _Toc494381141]Name the two main branches of advertising.
· Product advertising.
· Corporate Advertising.
4. [bookmark: _Toc494378433][bookmark: _Toc494381142]What are the advantages and limitations of exhibitions as a public relations’ tool? 
[bookmark: _Toc494378434][bookmark: _Toc494381143]Advantages
· The exhibits or items displayed leave a lasting impression on the minds of the people.
· Exhibitions provide scope for generating business.
· Exhibitions are designed to promote an organisation’s reputation and showcase its products and services to increase patronage and increase its profitability.
· Exhibitions also provides occasions for competing firms to assess the performances of other competitors.
· During exhibitions, interest is heightened leading to customers making further inquiries and placing orders for products in a calm environment because the customer is in a relaxed mood.
· Exhibitions are great platforms to show new products to a large population.
[bookmark: _Toc494378435][bookmark: _Toc494381144]Disadvantages
· Exhibitions are expensive media to engage due to the high costs involved in procuring facilities and the associated logistical and hospitality aspects.
· Requires a lot of planning.
· Can sometimes receive negative reaction.
· It can be viewed by few serious customers only. Some people may only visit as a tourist attraction and may not be main audience for the organisation again.
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