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The Tourism Products and Services
1. What are tangible and intangible services in tourism? Give at least two examples for each.

One tangible reality within tourism is when clients arrive at the airport on day and on this day all the planning and waiting come to an end and their holiday is now tangible reality. The airport is a primary part of the tourism infrastructure which make the tourist’s destination accessible. 

Tourism patrimony is beginning when the clients and the travel agent meet for the first times to book a holiday and this is tangible for both the client and the industry E.g. in store and holiday rep and at their destination there are visiting.   

One intangible aspect within the industry is friendliness and human warmth is at the hotel and in store and on the plane. These intangibles are dependent on positive interface between the public and the industry rep.
Other Intangible is   Atmosphere /Ambi ance
 Abi ance is created by the quality offer the location if you go to a 3-star place do not expect the same as a 5 star.
2. What is tourism product?
A tourism product can be defined as both the physical and psychological outcome it provides to client during their journey to the chosen destination. The tourism   product focuses on service and amenities designed to meet the needs of the tourist.
3. Define tourism infrastructure and superstructure.
Tourism infrastructure is a combination of apparatus and institutions which make up the material and organizational base for future tourism development. It comprises of four basic elements: accommodation facilities, food and beverage facilities, accompanying facilities.
A superstructure is an upward addition of an existing structure above the baseline. This word is applied to various kinds of substantial structures such as buildings, bridges, or ships. The superstructure in a travel and tourism business could be referred to specific buildings such as hotels and travel agents, airport. 

4. What is cluster concept in tourism? 
Tourism related clusters   is an idea which usually involves holiday companies in a specific   location in a specific geographic region. These company are linked together to provide products and services to the same clients.
[bookmark: _GoBack]you could say that they are interdepend on  each other as there share the same industry.        

5. What are resort complexes?
Complexes means physical amenities including entertainment and recreational actives. 
Within Flamingo land complexes   there are zoo and rides and events  ACCOMMODATION.
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