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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Assignment 2

1. Give brief answers for the following questions:	(12)
I. What are tangible and intangible services in the tourism industry? Give at least two examples for each.
A tangible service can be seen, has a certain level of expectation and can be measured against something similar, they are infrastructure and superstructure, such as a castle and a cave, they can offer satisfaction but not guarantee it.  An intangible service is what brings the tangible services to life, the feeling of welcome, or hospitality,  and the friendliness of the staff.  It is the intangible services that guarantees the satisfaction that the tangible services offer.

II. What are tourism products?
The tourism products are the elements that make up the experience of the tourist to make them feel content, happy and bring them pleasure, it is the whole package.  Both sides of the coin, tangible, such as; heritage, infrastructure, superstructure and everything of an objective character, and intangible, such as; the hospitality, the friendliness, the ambiance and everything of a subjective character, merge together in synchronization to bring the experience of the tourist to life, to make it pleasurable.

III. Define tourism infrastructure and superstructure.
Infrastructure is the underlying systems and services that the superstructure is built upon, such as electricity, water, sewage, drainage, roads, and airports, whereas superstructure are the things that are built atop, or alongside, infrastructure.  Without electricity, water, sewage and drainage you would not have hotels or restaurants, without airports and harbours then tourists would not be able to get to the location, and without roads they would not be able to get to accommodation or other facilities.


IV. Why does demand for services in tourism fluctuate?
Demand for services in tourism fluctuates because there are different demand levels throughout the year, as many tourism areas are seasonal, so the level of demand alters.  The market has to be identified, with objectives met, it would be no good expecting a hotel to be full in winter when it is a summer location.  The feasibility of certain factors have to be analysed, a seat on an aeroplane cannot be saved and used another time, a room in a beach resort will not have the same demand in December.

V. What is the cluster concept in tourism?
The cluster concept in tourism is the concept of co-operation links where knowledge is valuable and co-operation between businesses is vital.  Modern tourists are demanding, they know what they want and where it should be, all in close proximity.  So, attractions, accommodation and other services are clustered together, so that one business can influence its customers to visit one another.  If there is a lovely beach then businesses would gather around it, each one generating demand for the other.

VI. What are resort complexes?
Resort complexes are places where tourists visit to be in a community with other tourists in a singular location.  This reduces the need for infrastructure as more accommodation can be organised and built quickly in that area, with a mix of matching and supporting services being built around.  They are often built on land which has been purchased at modest prices.  An example of this is the Kipriotis resort in Greece, that has five different hotels, each of differing standards and styles.

2. Outline the factors on which the success of a destination depends.	(5)
There are several factors which outline the success of a destination, firstly the destination must have an infrastructure in place, so that all elements of superstructure can be bolted atop of them.  The elements of superstructure must be attractors to tourists, things like iconic buildings, natural features, retail and leisure facilities, then this will heighten awareness and attract market interest.  The destination must have an identity, ideally something that makes it stand out from the crowd, and the infrastructure must sufficient to allow good access and a variety of quality products and services.  Synergy is extremely important, especially for the leaders of the community to inspire and direct, also to bring the various elements of the tourism and hospitality industry together in the destination.  Strategic planning must also be integral to incorporate co-operative marketing so that there can be an effective distribution network so that visitors know as much about the destination before they visit.  There also needs to be adequate resourcing, with genuine partnerships between local agencies, who are willing to learn, contribute and cultivate, to allow the destination to develop as a destination, to increase its appeal, and to change with the times.  

3. What is the importance of image of a destination in the tourism industry? And what is the link between price and image?	(5)
Image is extremely important to a destination, it is something that people think of the location, something positive, such as a lovely calming beach in the Seychelles, will encourage people to visit, while something negative, like poor hotels in Benidorm, will discourage people from visiting.  It is also what people perceive it to be, a family would not wish to have a relaxing holiday in Ibiza due to its partying image.  But the image is often portrayed differently depending on the market they are trying to generate, with strong continuous messages and concepts, written articles about the positive image, but the most important thing is visitor’s concepts and word of mouth.
There is a link between price and image, the cost must be considered attractive and competitive but must be in accordance with the impression that visitors have formulated about the destination, they should see the price they are paying good value for money for the destination that they are visiting.  Visitors often see the price of the destination as a direct coalition to the image of it, would other cheaper destinations offer greater value for money.  Visitors will often see a greater price as a higher grade of destination, with far more exclusivity and a more lavish experience.

	Activity
Plan a visit for a group of tourists for an area with which you are familiar. Suggest why the activities and visits you plan would appeal to the group. Give as much information as possible about the activities and visits.	(8)
I am planning a visit for a group of late middle-aged tourists, just before Christmas, who have a passion for history and a love of architecture to the cathedral dominated city of Lincoln. I would have them stay in the White Heart Hotel at the top of the iconic cobbled road of Steel Hill, the reason is because it is where Tom Hanks and Audrey Tatou stayed while they were filming parts of the ‘Da Vinci Code’.  For their trips and activities for their week stay I would plan the following; Lincoln Cathedral, Lincoln Castle, the Museum of Lincolnshire Life, Doddington Hall, The Collection and Usher Gallery, The Lincoln Mystery Treasure Trail and the Christmas Market.
Built between 1072 and 1092, Lincoln Cathedral is the city’s most remarkable architectural achievement, despite fires and earthquakes there are 338 steps to the top.  Lincoln Castle was built by William the Conqueror after the Battle of Hastings stands ancient and proud, you can walk the castle walls, visit the Victorian Prison and see the Magna Carta.  The Museum of Lincolnshire Life celebrates the history of the people of Lincolnshire from 1750 to the present day, it houses an authentic WWI tank, which was built in Lincolnshire, and interactive galleries of the Royal Lincolnshire Regiment.  Doddington Hall was completed in 1600 and is a good afternoon out, with lovely Mansion of Elizabethan architecture and surrounded by beautiful gardens, it is packed with history and interest.  The Collection and the Usher Gallery and two separate buildings, with an award-winning archaeology museum in the Collection, and the region’s premier art gallery in the Usher Gallery.  The Lincoln Mystery Treasure Trail allows you to become a detective for the day and takes you for one and a half miles around Lincoln and allows you to see all of its hidden extras and local history.  The Christmas Market sees store owners and visitors from across Europe come to show, and sell, their wares to the public, and brings out the people of Lincoln too.
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