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Introduction to marketing

1.
i. What is marketing?
Marketing is a strategy businesses use to insure that the customer/consumer get exactly what they are after for a reasonable price. At the same time ensuring that the business are making an on going profit.

ii. What is the production concept of marketing?
Production concept of marketing is to be able to create goods in mass for a cheaper price so goods can be sold in large numbers and focus solely on if the production is right enabling them to make a profit.

iii. Explain the sales concept of marketing.
Sales concept of marketing is a way manufacturers use to push products onto customers even if the product itself is not necessarily useful for them. For this they use very good sales people who cleverly convince the potential buyer that the product is exactly what they need. They approach on more of a personal level making the customer feel they want to return based on their experience with salesperson. If goods where faulty then the sales person would be able work around it. 

iv. What are the “four Ps” of marketing mix according to McCarthy?
Product- for it to meet the consumers expectations and for product to be functional and to fulfil the consumers need for the item. 
Place- making the product easily obtainable for the customer/consumer using methods like mail order catalogue, coupon in a magazine, high end stores and home deliveries.
Promotion- manufacturer’s must put their point across to the consumers and customers by using all possible types of communication tools. Such as advertising, public relations, sales promotion and personalised selling. This should be done in a way that would correspond to how the target group would like to hear it; it can be delivered to them as an informative piece or it may appear as an emotional appeal.
Price- this should always be shown to customers as a great value for it’s money, this does not necessarily mean that the product needs to be inexpensive. Customers will be willing to pay more if the product fulfils their needs. 

v. Explain the term ‘marketing orientation.’
 ‘marketing orientation’ is a group of tactics that people use to run their business/firm successfully. They always concentrate on putting the clients needs first right from production all the way through to the consumer having any issues with a product after purchase. They come up with ways that better the community and still make a good profit. This works much more effectively than other types of marketing methods, which is why it is most commonly used in successful running businesses and firms. The Customer is more likely to spend more when they get exactly what they want. This means that putting the clients first, pays off in terms of business. Firms that implement customer orientation will meet their targets much more successfully as compared to those who adopt other methods.
2. Describe the difference between sales and marketing. 
The differences between sales and marketing.
In sales, businesses solely Focus on the merchandise. Meaning that the merchandise is produced first  then the selling strategy is developed afterwards so they are able to push it onto the public (potential customers). The management is mainly bothered about the volume of sales that are being made from the product. In terms of the products, They tend to focus only working on short duration runs. Their only emphasis is on the sellers requirements. 
The manufacturer will Focus is on consumer requirements. The consumer requirements are determined first, then the manufacturing and distribution strategies are developed to fulfil the consumer requirements. Management is more concerned with profit in terms of current products. The planning is focused on long duration runs, with an eye on future expansion. The company Emphasis is on the desires of the buyer. so this means that that customer usually gets a choice of exactly what they want. Then once purchase is made and any problems that may occur. The company will have a department required to deal with issues the consumer may have. This helps build extremely good customer relationships which tends to lead the customer wanting to come back again to spend their money on products they have available on the market. 
3. ‘Marketing is considered to the most important activity of the present day business’.
Discuss this. 
The reason behind why marketing is the most important activity of the present day is that it is extremely effective in many ways. the concept of marketing is not just concentrated around goods but can be applied to services just as well. Services, that specialise in , bank loans, investment counselling , deposits. Or health and beauty etc. All of these can benefit from marketing and it is equally significant for businesses, society And customers. The house marketing business provides revenue to an establishment, it provides goods and utility services to the consumer, and it allows for redistribution of funds, generates employment and improves living standards for a society. The major benefits of marketing are written below: 
 Marketing creates utilities. Goods are only useful if they are accessible at the time of need and at the place of need and to the individual needing them. Marketing generates place, time and possession utilities for services and products. 
Marketing holds Great significance for a business establishment as it helps to sell the products, it generates revenue, and determines the establishment’s success. All previous activities of researching, developing, and producing a product become worthless if the product is not marketed with great success. Areas that can impede the success of a business include all of the following environment, locating marketing prospects, formation of product policies, distribution and pricing schemes. Marketing helps to solve all these issues written above.
Marketing concentrate on making products that are made around the customers needs. This gives the customer more control of what they are spending their money on. Making the product easily accessible for the customer is important too.  I.e. to make it easier and more convenient for the consumer. A delivery service would be available or a same day collection option works well for both consumer and business. Insuring that availability of product is kept.
Marketing runs on high quality management in all fields that are carried out throughout the entire process. Researching, planning, Manufacturing, depots, transport, stores, the transaction, then finally, after care. These are all in mind set of putting the customer/consumer first with their needs from the purchased product . If these processes are not managed well then the entire business would end up inevitably going bust, resulting in store closures, which then leads to mass unemployment for the community. 
Those who do sell their products/offers using the correct marketing procedures have a continued success with products and customers alike, (growth in income and customer interest) . Leading brands in superstores in the UK, such as Tesco, Sainsbury’s, Asda etc. all play a role in marketing their products extremely well by concentrating on what they would want to make their life’s easier and more simple resulting in huge expansion of the business at times. Particularly when they use this method during holiday seasons. I.e. Winter holiday, valentines day, Easter and summer. But even without. These times of year they still have success because they continue this pattern throughout the year by continuing to put the customers first at all times. 


