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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1. What are tangible and intangible services in tourism? Give at least two examples for each. 
.
Tangible aspects are natural and historical assets which are visible and touchable. Tangible aspects can be rated, measured and required minimum standards but they don’t promise satisfaction to tourists. Under tangible aspects we understand infrastructure, superstructure, tourism patrimony and all objective characters.
Intangible factors we can’t measure, they are personal aspects. They are not seen and we can’t touch them, there is no ownership or transfer.
 With them we create environment, good feeling and friendliness. The intangible elements give to tourist nice touch and some excitement, they feel like we treat them well and with courtesy.

We can naturally develop in infrastructure and superstructure that, they come along with each other and make harmony in tourism product. Every experience or event which one tourist passes must be synchronized, so at the end they feel well.




2. What is tourism product?
Tourism product
- is made of intangible and tangible aspects -is group of components or elements brought together to satisfy costumers needs
- for tourists, its physical and psychological experience which they got while traveling or having holidays.
-is anything that can be offered as services, attractions, consumption, entertainment, facilities, accommodation 
- is service used during the stay 
- it is what costumers are expecting, attractions are very important otherwise costumers wouldn’t be satisfied 
- it includes everything and every person they come with contact
- its total experience of stay at particular time and place. 
Tourism product is made of resources which can’t be produced and improved or added like nature, lakes. mountains… For example, historical buildings and cultural aspects can’t be copied and replaced, they already exist and people travel to see them to exact place or state.
Tourism product is also made of parts which can be duplicated and further expanded like tangible and intangible factors which are elements of tourism product. (mentioned already in question 1) 


3. Define tourism infrastructure and superstructure.
Infrastructure is basis of tourism development, made for tourists to reach their          destination.
· is tangible aspect and includes road connections, airports, facilities, equipment, all basic supply like water, drainage, electricity  for perfect functioning of tourist destination
·  includes also medical system, financial system, public safety and necessary elements for comfort of tourists.
· can increase the efficiency of production and distribution of tourism services


Superstructure includes accommodation, restaurants, hotels also all services provided to tourists.
All constructions and reconstructions, access to touristic places, building roads and paths which lead to some touristic place. Also collecting artefacts for museums.
We can naturally develop infrastructure and superstructure that, they come along with each other and make harmony in tourism product.


4. What is cluster concept in tourism?
Cluster concept becoming very popular these days also tourism is becoming important sector for many economies.  The modern tourist is a very demanding client, before tourists just spend holydays on the beach but now they need more. Each type of tourism attracts clients with different needs and likes.  Satisfying all these tourists requires tourism organizers to act toward.
Cluster concept or clustering is in certain circumstances combining all products and services available. Clusters are best forms of co-operation.
The main product is made of accommodation, all amenities, restaurants and attractions, it means the most important facilities and basis. 
And the marginal product adding some extra entertainment like shopping, leisure, recreational venues. The best product become when the main and marginal products are combined.
For example, little entrepreneurs don’t advertise their product or services but operating within cluster they are part of tourism in their destination so they are able to make a campaign and inform or make offer for tourists so they know about all places worth visiting.
It means that lot of destinations with tourism potential becoming one unite.




5. What are resort complexes?
Resorts are special hotels dedicated to fun in the sun, scenery, or snow.
Almost every country in the world has resort areas. They concentrate more facilities, accommodations and entertainment in one area. They are usually well organized and synchronized, providing well-spaced surrounding. Resorts offer for example golf courses, tennis courts, pools, water sports of all varieties, jogging trails, game rooms, entertainment for children, lot of different facilities and evening entertainments. Some of the nicest are islands resorts, they are great attractions for travellers. Most of the resort offers all-inclusive holydays, so basically if the guest doesn’t want to leave resort he has everything there from accommodation thru all day food and beverage to all entertainment. Resorts build usually big corporations establish by government, they plan well infrastructure, and motivates some investors. 
Very good example for innovative resorts is CLUB MED. They are one of the largest hotel chains in world. Club med is changing facilities to meet the needs of its target market. 
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