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Marking Criteria:
	1.
i. The term Marketing Environment is a marketing term that refers to factors and forces that can potentially influence and affect a business’s ability to build and maintain customer relationships. These include the internal factors, such as the employees, customers, shareholders etc. and the external factors, such as the political, legal, social, technological which all surround the business and influence it’s marketing.

ii. The difference between Micro and Macro environments are to do with the factors that can and can’t be controlled. The Micro environment, which are the small forces within a company that affect the ability to serve customers and include things like Customers, employees, suppliers, retailers, distributors etc. These factors can be controlled to a certain extent. Macro Environment, however, are larger societal forces that also affect the business and its micro environment. Some of these include political and legal factors, economy, societal trends, the environment and technology.

iii. If a winter season is particularly severe then one industry that could stand to either gain or lose dependent on location is the tourism industry. If the right or wrong location is hit with a bad winter then many people would choose not to book a holiday there and so business could be lost. Industries that rely on farming goods such as retail and farmers themselves could lose out as their crops are harder to harvest and so the retailers will lose out on good stock. However, industries that rely on providing heating services such as heater manufacturers, double glazing windows, heating suppliers could stand to gain as customers will be actively looking to purchase these products to help stay warm.

[bookmark: _GoBack]iv. As part of the Macro-environment, there are six main factors that can potentially influence and effect marketing policies and strategies. These are the Economy, Political, legal, socio-cultural, ecological and technological factors. The economy in a certain market can affect the conditions of buying and selling in that area relative to the currency. A healthy market can mean good interest rates, low taxes, high employment and ultimately more free spending money from people to buy goods. Political and legal factors also run parallel to societal factors and can influence the advertising industry by simply allowing what can and can’t be advertised. Legislations can be passed to discourage certain items from now being allowed to be shown on TV e.g. alcohol, tobacco, sugar products which can drastically affect marketing opportunities and affect societal changes too. Technology is a massively changing market and affects the way we look at and process information and constantly evolves. The way we consume information is drastically different to what we used to do many years ago but these changes bring new opportunities as well as potential threats at the same time.

v. A company’s micro environment would include the company, the suppliers, the market, the competitors, the public and the customers. These are key factors that are close to the company that affect its ability to serve its customers. A company’s macro environment is made up out external forces that can shape opportunities and can pose threats to the company. These include demographics, the economy, natural forces and the environment, technology, political and cultural influences.

2. There are many things that can potentially affect a business that manufacturers TV’s if the government were to abolish import duty on these kinds of products. One key factor will that more businesses will be likely to import more tv’s from other countries as they will be cheaper and therefore easier to bring over to the country but these could be TV’s that have better technology from being made in other countries with better resources. This will force your own company to increase research and development to compete with these new kinds of products. Another key factor is that TV’s imported from other countries could be made a lot cheaper due to cheaper parts and/or labour therefore prices will be majorly affected by the competition, mainly the prices could be brought down. The other issue is that by abolishing import duty on these products is that other companies who traditionally did not make or sell TV’s would also import as the prices would be more appealing to them. These 3 key factors in turn could be good for the industry as the market will expand with more customers buying TV’s and new innovations in technology and price will create new niches to target certain customers. However, this will also create potential problems as more product offerings, cheaper imports and cheaper products will also make it more difficult for a company that makes TV’s to stand out and create something that is appealing to customers when they can get a similar experience from somewhere else but more much less money or with better features. There are also the potential environmental factors to take into consideration as well with manufacturing increasing and imports increasing, there is more electronic waste being created as people simply throw away old equipment and buy the next TV that comes along.
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