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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
Effective Marketing

 Q.1. Short Questions:                                                                                                                                     (21) 
i. How important is it for a business to assess the market trends within a given market? 

Answer: It’s important to have strategies, tactics, and processes that will include a plan in order to create a strong customer base, also its will highlight how company will cope with recession, with competition and with increased trends in customer needs. 

ii. Discuss different types of market research techniques. 

Answer: The market research techniques include products and services and their customer fit, customer profiles, customer characteristics and customer needs and wants.

iii. Explain the factors that affect buyer behavior. 

Answer: Those factors might affect buyer behavior: products, place, price, process, promotions, and people.

iv. Assess the validity and reliability of market research findings. 

Answer: Validity is usually used to determine whether research measures what it intended to measure and to approximate the truthfulness of the results. Reliability is similar to validity, but it’s a way of assessing the quality of the measurement procedure used to collect date in a dissertation. 

v. What is meant by “target market”? 

Answer: Target market involves breaking a market into segments and then concentrating your marketing efforts on one or a few key segments.

vi. Outline the key points that a marketing plan must contain. 

Answer: Purpose, benefits, customers, company profile, niche, tactics, and budget.

vii. Why is it important for a business to plan its market strategy, keeping in view the target market/customer? 

Answer: Because marketing plan will help business to grow and reach the goals ae set up for the company. If they won’t keep viewing the target market then their business will be in a loss, which means they won’t have much customers.

Case study                                                                                                                                                           (9) 
Mobile phones produced by a large American company are not selling as well as they were. What information should the company research to help it decide on its future? 
i) Prepare a marketing research plan for the above situation.
Answer:
· Price – company has to check on customer’s reviews of their products. If costumers thinks that the products are expensive and they found places where the same phone is cheaper than they would have to decrease the prices.
· Product – other competitor’s phones might be much better with new types of technology. Company has to make a new and better phone.
· Promotion –after making a brand new type of phone, company has to promote it so people will know about it.
Also they will have to make sure that after they launch the new mobile phone, its won’t be too expensive and won’t be too cheap so company will not face financial problems.
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