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· What are tangible and intangible services in the tourism industry ? Give at least 2 examples for each.

· Tangible :are services that we touch and see. 
Intangible:goods or services that doesn’t have physical nature.
· Tourism products are made up of all attractions and facilities utilised through the stay.so there is 2 categories:

Resources which already can’t be produced,improved like natural assets such as lakes or mountains.and parts which can be duplicated or added,like genuine historical characteristics and culture can’t be copied.

· Infrastructure includes airports,electricity,road,water supply sewerage systems and drainage.

Superstructure is composed of accommodation units,restaurants,hotels,and the total range of tourists mechanisms and services.
· The d’amende for services in tourism fluctuate due to economical factors that have a major impact on the tourism industry globally and locally.during the recession the demand for tourism had been affected at a global scale .hence,the demand for tourism services fell because people were forced to cut down on extra costs and the level of employment had fallen down.
· The cluster concept in tourism includes in addition to the activities considered in the tourism sector namely accommodation,catering ,entertainment and various attractions,operators and travel agencies,guides,car rentals and touristic transport.the nature of a tourist products comprised of cultural and environmental attractiveness of a place ,its brand,hotel services and access to qualified guides.
· Resorts usually stand for a superior product,providing well spaced appropriately organised and appealingly landscapes surroundings.
· The first important aspect of a tourist destination is the environment,architecture and cleanliness.
· Presentation of a place:people will judge a destination in a matter of seconds among arrival.
· The local community must also playa part in making a successful tourist location.the mind -set of stakeholders is a huge influencer in the success of destination.
· The importante of image of a destination in tourism industry,the image is the total concept,the connections a place creates its individuality,how people come to think of it.a positive image make people want to visit,while a negative image will make them stay away.an image is created over a history and influences of culture,myth and legend play a role too.the cost also has to be competitive and appealing,while at th3 same time remaining in a line with the impression.

· As a group of 12 tourists I decided to do a round trip to Morocco for 2 weeks.during our trip I would be looking after my group by assessing them from the departure day until the arrival.

In this trip we will discover the beauty of Morocco by visiting many cities and attractions,view popular itineraries
 By meeting friendly and knowledgeable tour specialist.visiting deserts of merzoua,zagora , atlas mountain and castles of ouarzazate would be our  first tourist destination.later we will. E heading off to the blue city in the north which is very famous of its blue and white buildings.the country has a lot to offer,beautiful scenery,tasty food,hospital people and a quality and simplicity of life that is rare in our days.
I will make sure that every penny my group spends is worth it




