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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1. How will you define and explain internet marketing? 
      Internet marketing is defined as any marketing that your company does specifically using the internet and it’s resources, that fit into an overall marketing campaign. 


2. What are different popular internet marketing strategies? 
       There are several different popular internet marketing strategies. The most popular and arguably the most important is your website. This should house all the your relevant content for customers and consumers and be well designed and easy to use. This is you main hub where customers will visit. Other strategies include social media; sites such as LinkedIn, Instagram and Facebook that will connect you to your target audience, Email marketing, Search Engine Optimisation and Affiliate Programs where you may pay a company or brand to sit/feature on their website or they may pay you to feature on your website/ blog post or similar. Affiliate Marketing is good way to get further reach by pairing up with other brands/ products that may compliment your own, particularly at the beginning if you do not have many products/ services of your own to offer. 


3. Briefly explain the followings terms: 
-   Email Marketing 
      E-mail marketing is using e-mail to contact consumers directly. A brand or business can buy strictly controlled e-mail lists (terms of service), or have customers sign up to the e-mail lists that will then directly e-mail them about products or services that may be of interest to them. These e-mails tend to be sent periodically to keep up engagement.  

- Search Engine Optimization 
      Search Engine Optimization or SEO is paying a search engine provider to be listed near the top of  
      a search engine’s search results. 
      It helps people easily find and engage with your company as well as more widely informing us what people want and how they look for it online. 
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