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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	

									
1. What does a promotional activity aim at.

According to Dr. Elida on the Academic Journal of Interdisciplinary Studies, the promotional activities aim to provide support for arranging the products in the tourism market to create recognition about it, direct its position in the market and create the image. In conclusion, the goal of the promotion is to deliver a flattering image of the tourism product to possible tourists and consequently validate it to be their first choice. Considering the above, it can be said that the aim of promoting tourism is to:

· Produce a positive image of the destination and organization therefore, boosting its position in the market.
· Provide the right details at the right time for buying travel services.
· Give support to distributors in producing suitable offers for less integrated tourist destinations.

To conclude, the intention of the promotion is to encourage inclination for services of the tourism organizations or destinations which, is accomplished by transmitting an explicit, uncomplicated and clear message.

2. What is advertising and how is it different from marketing.


As stated by Kenneth F. Hyde on the Encyclopedia of Tourism, advertising has to do with any form of paid mass communication (television, radio, newspapers, magazines etc) in support of an entity, with the goal of influence customers about its product or message. What differs marketing from advertising is that marketing has to do with the different procedures developed by a company to be in touch with and manage its audience, through components such as; market research, product pricing, sales strategy, advertising, customer support and public relations. On the other hand, advertisement is one of the components of marketing which consists only of connecting with clients to gain their attention and promote products and services through communication sources.
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3. When preparing a promotional material, which points should be kept in mind.

To elaborate an effective promotional material that is attractive and exciting for travelers, the following points should be kept  in mind:
· Objectives- What type of audience do we want to reach (age, gender, interests etc), what is our goal with this promotional material.
· Research- What do customers want and expect to get out of the experience.
· Analysis- evaluate and review the information collected.
· Opportunities- How likely is it for this promotional product to attract customers.
· Product Development and Improvement- The combination of steps that includes the design, concept and marketing of the product being developed.
· Marketing Mix- Combination of circumstances that is used to influence customers.

4. Which Type of information is contained on the travel agents manual?

The travel agents manual is a piece of material carefully put together with all information that a travel agent needs to assist his customers. It contains a clear and detailed explanation about the destination, such as all inbound tour operators available, hotels, tourist attractions, restaurants, sport activities, events, entertainment, recreation facilities and an entire selection of tourism related services available on a specific region/destination. In word, the guide is a key instrument for travel agents. It is a precious fount of reference and information as it can also help with the booking of hotels, transportation etc and support business opportunities on the destination.


ACTIVITY

You are a tour operator and organize inbound tours. You want to run a campaign for summer season tours. Produce a detailed report about your plans; the promotional material used, different types of packaging available and how the marketing campaign will be run.

The promotional material used for our business to stand out in this summer are:
· Banners- effective way to send a message across, should be displayed in bright summer colors on busy roads during all summer.
· Flyers- this paper advertisement can be widely distributed or sent through mail, it is effective in sending a message to a wide range of potential customers. They should include attractive prices and interesting packages on the front page.
· Social Media- effective and inexpensive way of generating awareness. Good platform for the company to directly interact with customers. Pictures of our destinations, activities and tours that will take place, informing them about times, prices, booking, contact numbers etc. All that information can be published on Facebook or Instagram for example, expanding the agency recognition.
These materials will the used to enhance recognition about our inbound tours this summer in the tourism market.

Packages available:
· Wild life tour- This tour will take place in a safari park, clients will be picked up from a pick up point and escorted to the park were they will be provided with all the guidance inside the parks premises. Booking and tickets included in the packaging price.
· Adventure/sport tour- This is a horse riding tour. Travelers will be guided through the farm in the province of France and get to know all the animals, as well as learn how to ride a horse with an instructor. This is a tour suited for the entire family, ponys available for the kids.
· Sightseeing tour- this tour will take place on the beautiful city of Paris places like the Eiffel Tower and Museum the Louvre will be on the itinerary! Travelers will be provided with historical guidance trough the entire time.

Clients can book from any of these tour packages available this summer season.

This campaign will be directed for all ages and gender; the purpose of these tours is to focus on family quality time as well as making sure that the tourists will not need to worry for ticket purchase/ reservations/ information as, everything will be included in these inbound summer tour packages. The prices will be affordable for the family all together. This campaign will be advertised in the most important touristic locations in the city center, fliers will get distributed as well as information will get published in all social media platforms with, the goal of reaching as many clients as possible.
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