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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment (in word format) here:
1. Give short answers for the following questions: (18)

i. Outline the benefits of public awareness programmes
public awareness programmes are about making the public aware of things and ensuring they get the best and the most of their holidays and cultural experiences. Its all about involving people and enlightening them also educating them so a company can profit from their inspirations and win their support. Creating public awareness programmes shows the local community tourism group how they can help/support and be involved. They can help and do certain jobs to save time and help promote like inform the public of the benefits that come with tourism and inform the public of potential visitors and their culture and backgrounds this builds an efficient far-reaching local evolvement. Here are the other benefits bullet pointed bellow;
· Press relationships- having a good relationship with the press is good as it has many benefits. (new projects will be sustained)
· Press releases and conferences- shows a united front
· Advertising- this is an effective way of promoting public awareness and in private sector groups show an interest they can be prompted to sponsor some of the advertising.
· Tourist newspapers- this should provide places to eat visit and do activities in return the GTA should provide support and help to the newspapers whenever possible.
· Tv and radio- All competitions should get all the media coverage. The purpose is to bring attention on tourism and endorse opportunities the industry offers. different tourism companies maybe be ready to sponsor selected competitions.
· A host programme- The adoption of such a host program can create quick improvements to the quality of the tourism product




ii. How do in bound tours benefit the country? 
Inbound tours have many benefits to a country such as
· Promotes the images of a country and the image of a destination (makes people want to visit more and makes it more appealing).
· Provides new opportunities for investments of many kinds and promotes new developments
· Generates local curiosity for local cuisine
· Creates new job/employment opportunities as well as career opportunities
· Encourages foreign language
· Draws in students for new educational programmes
· Creates opportunities for new and up-coming businesses
·  Allows new community service 
· Creates closer contact with more cultural place and people
· Could make the environment a better place
· Breeds revenues for governments
· Works on making a country’s identity stronger
· Creates more of a larger audience of different people for cultural events



iii. Outline the ways for promoting inbound tours.
1. Encourage customers to post positive reviews- buy doing this it’s a cheaper alternative to promoting a service/company its also a fast and effective way too. (especially social media).
2. Increase social media activity- Consider creative ways to present your offerings to all your fans and followers on your social media pages. Make use of Instagram's video feature to post short video excerpts of a tour experience through the eyes of a tour guide. Post real footage of a tour or activity on Facebook for prospective customers to get a better idea of what you offer
3. Use an online booking software- Perhaps the easiest way to increase your bookings - without the extra marketing cost
4. Bill boards and screen scrolls- this will get people attention when doing every day normal things such as shopping in centers walking down the street and driving.
5. Newspapers/magazines- this can be costing but rewarding, a lot of people still read papers and a bright advertisement for inbound tours would appeal very attracting. Also, people of all ages and genders will read a paper and magazine so its targets all audiences
6. Tv advertisement and radio- this can be a 30 second slot on a tv, talking a promoting your inbound tours, music colors and real footage will be eye catching a will create an increase in sales.
7. Brochures- posting through people’s doors can be a direct way of advertising but can be costing.
8. Word of mouth and opinions- people talking to other people about there good experiences, and direct sales approaches. these are free of cost and good ways to make sales and promote business.



2. Discuss, in detail, the programmes that can be organized to create public awareness about tourism. (12)
A public awareness programmes are programs that are created to make the public aware of how they can get the maximum benefits from their visits and how they can conduct their selves and enjoy the culture. It should basically cover the contribution of tourism to economy and social development as well the potential for future perspectives. It involves the organization of ideas, plans and makes good use of public relations, marketing, sales and advertising tools. Here is a diagram to show the broad spectrum and material of a public awareness agenda.













Use-

Explain-



Benefits brought buy tourism (language, investments and more)

Press tv radio and magazines






Relations with media
Tourism trends, performance







Advertising like billboards and scrolling screens
Development perspectives and new projects







Zoning and regulations
Printed materials and newspapers






Information about business and new upcoming possible job opportunities

Workshops and Seminars, Specific, campaigns, Exhibitions





Different staff training tourism programmes
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