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Marking Criteria: 
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
(1)
‘Public relations (PR) is a concept which explores various ways of promoting effective relationship between different functional groups of people within communities or societies. It is a strategic communication process that builds mutually beneficial relationships between organizations and their publics. It is a distinctive management function which helps establish and maintain mutual lines of communication, understanding, acceptance and cooperation between an organization and its publics. 
Scot Cutlip and Allen H.carter defined Public relations as the planned effort to influence opinion through good character and responsible performance, based upon mutually satisfactory two-way communication. And according to dictionary.com public relations is the professional maintenance of a favourable public image by a company or other organization or a famous person. It can also be define as the way organisations, companies and individuals communicate with the public and media.
Summarily, Public relations involve two-way communication, mutual understanding, caring for public opinion and social responsibility of organization to the public.
(2)
Publicity is the activity of increasing the awareness about a person, product or service by grabbing the attention of the crowd i.e. gaining public visibility or awareness for a product, service or your company via the media. It involves having products or services featured in newspapers or non commercial programmes on TV or radio without paying for it.  It is a way to project your company in front of the potential customer. It generally gives the authority of an independent voice and It may turn helpful in increasing the sales from the potential customers. Publicity is a marketing vehicle mainly used as a tactical tool to a great extent by PR consultants to achieve specific objectives and it is difficult to be controlled.
(3a)
Below are the similarities between Public Relations, Publicity and Advertising:
· They all influence public perception. 
· They all are communication tools. 
· They all make a non-personal presentation of a product, service or idea to the masses.
· They aim at informing and educating the public about some products or services.
· They are designed to raise awareness of a company or product in a positive manner.
· Another similarity is that in all cases the company will often target its message toward a particular audience.
· They all use mass media to communicate their messages to publics to either change opinions or make publics aware of issues/products, but the process is different for each.


(3b)
The two main branches of advertising are:
I. Product/ Services Advertising: It is used to promote the sale of goods and services, event or price point items. 
II. Cooperate/ Brand Advertising:  Also known as institutional or PR advertising involves buying space and time for advertising or educating the public about specific issues.  It is used to promote brand and make customers feel good about their business.


(4)
Advantages of exhibitions as a public relations’ tools:
The advantages of exhibition include:
· It helps raise awareness: Exhibiting at international or industry events is a good way to raise organization profiles and generate brand awareness because there are usually other advertising and sponsorship opportunities.
· Helps to meet in person: it avail the opportunity of meeting face-to-face with potential customers which is a great way to start building relationships.
· Aids Networking: Exhibitions are a great way to meet potential new customers, suppliers and to learn more about your competitors. 
· Launch new product: Exhibitions are a good place to introduce a new product or service. Being able to explain your offering in person and answer questions is ideal if your product is innovative.
· Helps in building database: Being involved in an exhibition can provide an opportunity to meet with potential customers, branch out to business-to-business trading and create marketing lists or a customer database from the visitors to your display booth in other to generate qualified sales leads.
· Create platform to promote product: Exhibitions are open to a large and sometimes diverse range of audiences (usually the general public). This provides you with a platform to promote your product or service to a broader group that may have little or no knowledge of your products and services.
Limitations of exhibitions as a public relations’ tools:
Some of the downsides of taking a stand at an exhibition include:
· Costs: Exhibitions are expensive media to engage due to the high costs involved in procuring facilities and the associated logistical and hospitality aspects. This involves number costs including; stand space, stand design and build, travel and accommodation for staff.
· Competition: There will probably be quite a bit of competition at all exhibitions because it is likely your competitors will also be exhibiting at the event. You’ll need to stand out to get the attention of potential customers.
· Results aren’t guaranteed: Despite the investment of exhibiting, you are not guaranteed any sales leads.
· Potential low turnouts: Without big name speakers and exhibitors or the right publicity, trade shows may not have enough delegates to make your presence worthwhile. Do your research before choosing to exhibit at a particular event.








REFERENCES:
1. Brentwood Open Learning College (PR study material).  Public Relations Course(Short Course), pp. 1-29

Web pages: Additional notes taken from the following web sources below:

2. Public Relations [Online]  Available at: https://en.wikipedia.org/wiki/Public_relations  [Accessed: 19 March 2018]

3. Publicity and why is it important? [Online] Available at: https://www.thebalance.com/what-is-publicity-2295550 [Accessed: 19 March 2018]
4. Advertising and Publicity | Differences | Similarities [Online]. Available at: https://accountlearning.com/advertising-publicity-differences-similarities/
[Accessed: 19 March 2018]

5. Two Types Of Advertising Every Marketer Should Know [Online]. Available at: http://www.wonderbranding.com/2010/03/marketing-primer-two-types-of-advertising-every-marketer-should-know/ [Accessed: 19 March 2018]

6. Advantages and disadvantages of trade shows and exhibitions. [Online]. Available at: https://www.nibusinessinfo.co.uk/content/advantages-and-disadvantages-trade-shows-and-exhibitions [Accessed: 19 March 2018]
	











Student Statement:

By submitting this assignment, I confirm that this is my own work.



	Student Signature
	Obinna Fabian Domi
	Date
	19/03/2018




For Tutor / Assessor Use Only
	Total Marks
	

	Marks Obtained
	

	Percentage / Grade
	













image1.png
ﬁ
o R




