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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

i. It is important for a business to assess the market trends within a given market in order for your business to succeed. Nowadays you have many competitors in business in order for your business to survive. It is the best ways to increase customers satisfaction and understand their needs that’s why you need to know the market trends.

ii.
· Survey – consist with concise and straightforward questionnaires, you can analyze a sample group that represents your target market.
· Focus Groups – a moderator uses a scripted series of questions or topics to lead a discussion among a group of people.
· Personal Interviews – include unstructured, open-ended questions. 
· Observation - observe consumers in action by videotaping them in stores, at work, or at home, you can observe how they buy or use a product.
· Field Trial – Placing a new product in selected stores to test customer response under real-life selling conditions can help you make product modifications, adjust prices, or improve packaging. 

iii. 
· Cultural Factors –  include a consumer’s culture, subculture and social class. These factors are often inherent in our values and decision processes.
· Social – include groups (reference groups, aspirational groups and member groups), family, roles and status. This explains the outside influences of others on our purchase decisions either directly or indirectly.
· Personal –  include such variables as age and lifecycle stage, occupation, economic circumstances, lifestyle (activities, interests, opinions and demographics), personality and self concept. These may explain why our preferences often change as our situation changes.
· Psychological – affecting our purchase decision include motivation, perception, learning, beliefs and attitudes.

iv. Validity for Market research findings is whether the research is really measuring what it claims to be measuring and Reliability for market research findings would similar results be obtained if another group containing different respondents or a different set of data points were used.

v. Target Market meant is also known as market segmentation involves breaking a market into segments and the concentrating your marketing efforts on one or a few key segment. It makes the promotion, pricing and distribution of the products and / or services simpler, directed, and more cost-effective and it also provides a clear direction to all of the marketing activities.

vi.
· Purpose
· Benefits
· Customers
· Company Profile
· Niche
· Tactics
· Budget 

vii. It I s important to a business to plan a market strategy keeping in view the target market/ customer in order for the business to grow and sell your products you need the customer to do it. You need to consider everything in order for your business to succeed when you open you business you need to know what should you market and what the people needs there  for example if you want to open a business like playing area for kids and moms so your target customer are kids so you need to place your business where there are many kids like beside or near schools. 

Marketing Research Plan

Overview
This research findings conducted by Marketing Department of I-Star Phone main company branch located in San Jose, California in response to a request made by the Top Management of I-Star Phone in order to increase the sales of the company.

Starting this year Mobiles that I-Star Phone produces decrease their sale because many competitors show this year and we do not have reliable supplier and the system the we are using is not updated so starting this year 2017 our sales gradually decrease up to this month.

Marketing Opportunity
I-Star Phone should upgrade their system in order to have the latest technology that a company needs in order to be updated on what is new and popular around the world and find a reliable supplier that will give us the quality and loyalty that our company needs to start on our new products. we will be Introducing I-Star 1 and I-Star 1+ this new products of I-Star have the latest feature that mobile phones nowadays does not have. It improves the camera so It will be easy to take a photo or videos it has a fastest sensor and bigger storage and better Network Communications by putting this latest features it will be useful to everyone who will buy this phone and this will be sold in affordable prices that even a student can avail 

Services and Solutions Provided
* Online Shopping Services payable by Credit Cards.
* Free Delivery on your house for those who will buy It for full payment on Online Shopping within 7 days.
* 24 hours customer services.
* 3 years warranty , If broken and cannot be fixable within the warranty time it will be change into new one. Just keep the warranty card
 
It is easier for our market if we will have online shopping because most of the people nowadays are busy and they don’t have time to go to the mall and Free delivery is also very convenient for them they don’t need to go outside to pick it up but it will be deliver to them personally and we will have a 24 hours customer service open for them for any questions and problems regarding the mobile phone and for the warranty we will make it 3 years instead of 2 years so the customers will be guarantee that their mobile phone will be safe if something happen to the mobile phone that they buy.

Marketing Strategy
We will get celebrity models for promoting the new products of I-Star Company and we will also launch TV Commercial so that the people will be aware for the new mobile phone that we will produce they will also be aware for the new features of it and of course we will also be giving fliers of it. I-Star 1 and I-Star 1+ will be having an original design for Its packaging to attract the people who will buy it we will also have many colors available for our customer and the color that they will choose for them will also match the packaging and the accessories of the mobile phone. For the price of the mobile we will have different kinds of discount like Student Discounts we 
will give them 25% discount just present their valid school ID we need to give the students a special discount because most of the mobile buyers nowadays are Students and also for those who will buy the phone for full cash payment will also receive 15% discount.
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