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	Assignment 6

1. There are many ways that a designer works, for instance by generating ideas in context, a designer does this by selectively creating a specific and appropriate design by using their individual perception of the relationships through each garment, including styles, state of fashion at that current time. Next, we have the memory and generation of ideas, a designer remembers other designs which they have previously came across, these coupled with objects or images will make the ideas for innovative designs. Creative thinking can be partly influenced by their experiences, especially recent ones, they are a huge help in designers to create their work. Strategies for guiding idea generation, this means new ideas and concepts that come from a designers memory as well as all other inspirations. Plenty of different designers use an image in their mind to create even more thoughts for a design, repeatedly evaluating these ideas and removing certain ones they don't feel will give them their preferred results. Fashion research and range planning as mentioned before, its important for a designer to be very aware for what is in fashion at the moment or wha will be soon for the next season. It is crucial that they are aware of constraints of the fashion region by accepting what the main looks are that label a certain fashion of what is not right or their market zone at whatever time, what looks dated in conclusion, what is out of fashion. This process starts with an understanding of present fashion trends that will point out proportions, styles and overall look. Normally, styles carry on to develop outstandingly for a few years. The skill to mark a trend and present them as garments is a essential talent. Fashion research lets a designer to fine tune their skills of perception and be able to quickly recognize what is and what is not fashionable at any time, any cultural undertones a garment might have, also any ways for which a design has to be tweaked to conform to fashion. It enables designers to remember memories so they can later fall back on, to create innovative designs for future references. It is crucial for a designer to be in the know for what their competitors are doing and which companies are currently designing for the next part of the market. It is a good idea to ask themselves 'Who's looks are they imitating?' This can help out designers to make garments in terms of a similar fashion region. As a new season creeps up, designers start to sharpen their understanding of the fashion that is coming up. Work on a new season will occur only after the forecasting materials have been published and the big trade shows have come and gone. It can take around two years before their designs will show in the shops. As time speeds by, the designers will then start to gather more information from magazines and designer labels which emerge in the shops and precede high street garments by around a year, and trade shows featuring future seasons. They will also look at particular features made by couturiers that are then being embraced by commercial designers. Companies will judge their designs as all these elements are looked at around the same time. Designs can be added at a later course to get ready for any up-and-coming trends they might have missed out on. This  will disturb the progress of other designs and will continually be a problem when putting time into perspective, so it’s better to make sure their fashion research is precisely right and create a design in larger amounts otherwise the designs that don't sell will all be discarded. Alot of the time similarities will be seen in garments very easily from different designers as they learn the same forecasting materials, go to the same trade shows and check out what’s selling in stores during certain fashion times. Fashion designers can be known as apparel designers, they think of ideas for garments including accessories therefore they must have an imaginative mind with a skill for designing clothing. Designers have to have a genuine love of fashion, fabrics and beauty, and are likened to artists as they have to sketch, recognize elements and principles of art and are truly very creative. The creation of a steady flow of ideas are a must as a designer, also knowledge and understanding of changing economic and social movements that will allow them to design for consumer demand. Trends in consumer lifestyles and attitudes will always be noted. Most importantly, designers must believe in themselves and what they can do with their creativity.

2. "A fashion storyboard is a summary of your collection's inspiration and theme. It is a design tool that will help you remain focused and consistent as your line develops." This is referring to a storyboard, this is a visual form of expression. To develop the statement it is a great communication aid when explaining your vision to others. For example, magazine tears, fabric swatches, old photos, buttons and ribbons... Basically any visual reference you want can be added onto a hard board. An important thing is to make sure you name the storyboard, by giving it a title, such as a book or a film. Sketches by their self can look lifeless, so a storyboard can help bring the creations to reality. It is important that the layout is well-planned and a strong theme is chosen. Keeping them commercially appropriate and successful is a must. To improve their artwork, designers must discover how to use different presentation techniques for instance, Stance is where you choose the most suitable pose for the storyboard templates when you start to draw, classic, moody, sophisticated, funky, or even sporty are moods considered suitable for a board. Positioning is to ensure that the fashion figure doesn’t look like it’s floating onto a page by using shadowing and shading to make the illusion of structure. Some designers who are very competent, drawing their characters in a scene where the clothes enhance the situation is a good idea also helps with creating the design. Figures is where you use more than one fashion figure on a storyboard, you can change the size of each figure. This creates a perspective on the board and looks visually appealing. One large scale figure in the foreground and the rest in the background highlights the importance of the clothing as well as giving the viewer a visual pleasure. Fabrics are to link shears with certain zigzag cutting edged scissors to cut the fabric out and it will look professional, also give the storyboard an appealing feature. Using double-sided tape on the edges will stop the fabric from fraying. Crumpling the fabrics into little, rouged balls and sticking them down with double sided tape will create a different texture and a layering effect for the fashion storyboard. At times it would be good if the fabric swatches can be felt with the fingers, so try to leave the storyboard open. Heading: Using the computer for a heading design is smart especially if you are not very competent at numeral or font drawing. Time and effort will be saved. Keeping the same text of front through the whole storyboard is a fantastic idea because this will help when keeping in terms with the chosen theme.

3. The difference between a story board and a colour board is that a story board is something that will assist a designer to create and make up ideas for their garment. They take pictures from anywhere, that could inspire, gather them all, then they proceed to put them onto a board in the form of a story. They will then think up of what to call the collection, then they will add this onto the board too, along with a vague description of the feel of the collection. In conclusion, all of this helps as a designer with deadlines and creating garments to a specific theme. Fashion storyboards are normally come along with mood boards or inspiration boards which include a collection of pictures or colours, cards and fabrics that stimulate a specific emotional response. Designers will use a mood board to help them so that they can choose the right colours that stimulate these feelings because the mood board helps them in seeing the theme that runs throughout their range. Making use of various means to create interest on the mood board such as ribbon, wool, buttons, sand, corrugated board. To be creative and using the imagination as much as possible is very important when developing a storyboard template.  Whereas a colour board is a process for after the story board has been completed, it's visual presentation of colours via swatches, a write-up, pantone chips can be presented. Pantone consists of standard colours that are numbered. The numbers are indicated with the colour for accuracy in shade and in tone. So I have gathered they are both totally different from one another as you need a story board in order to have a colour board otherwise it just won't work. 
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