2 | Page | Catalina Philp | 31832 | Assignment number 1

[image: BOLC_Logo]                                                                  
   Assignment Cover Sheet





	Student Name:
	Catalina Philp

	Student Number:
	31832 

	Course:
	Marketing Level 5

	Assignment NO:
	1



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Assignment 1- What is Digital Marketing?

1. How will you define and explain internet marketing? 

Marketing is a way of getting a brand or company’s message or products seen through use of promotional strategies. Not only does this gain exposure, but also increases profit if successful, gives the brand or company a reputation, and increases brand awareness. 
Internet or digital marketing is a modern form of marketing. It can be used in many ways for example, promoted posts on social media or sponsored ads.
Products and services can also be marketed through email marketing, a form of internet marketing. This involves targeting specific customers to directly increase sales. 
Marketing can also involve SEO based content writing, by using keywords to give the advertisement or post etc more visibility. The main objective when it comes to using SEO is to make it the first thing that comes up when you search for a certain term. 
Marketing is not only the outcomes briefly and previously discussed, but also about the process of understanding the competitive marketplace, so who your competition is, what do you have that they don’t. This is called a USP or a unique selling point. A significant chunk of understanding this is also understanding big trends and being quick or the first to follow those trends. With this, having the correct product or service, with correct timing and price is how you would show that you comprehend the competitive marketplace. 
When all of this has been achieved, you can then go on to marketing the product or service. This can be achieved by implementing marketing strategies to increase reach and exposure. Then, with successful marketing research, this will then convert into sales and profit. 
From one successful campaign, you can then begin to see a pattern emerge from successful campaigns and compare them to unsuccessful campaigns to see how to improve. With this, a business can then start to become more successful and increase recognition. 
With more recognition comes more consumers, which means the business begins to expand. As it does expand, another marketing strategy would be to gain feedback from customers to see which services can be improved, therefore increasing consumers’ satisfaction and again, growing the business even more, to reach its fullest potential.
To summarise, internet marketing is using technology to advertise a product, service or brand. Including the steps taken to get to make those campaigns, for example research on the target audience and competition. Resulting in a successful campaign, an incline in profit and therefore a larger business. 

2. What are different popular internet marketing strategies?  

There are many, many different types of strategies you can use to market a brand or product. Some of the main ones include:
Promoted post across social media/ the utilisation of social media:
By posting, even just a normal non-promoted post online you can make a huge impact. It can increase engagement on the page and increase conversion rates. Not only that, but it can also impact a rise in brand awareness and following, resulting in direct clicks to your website from your bio if it has been put there- which in most cases it is.
By not only posting, but then promoting that post, can make an even bigger impact in terms of marketing. You can choose a target audience to gain much more exposure, reach or brand awareness. By doing this, your post will be seen by accounts that are local to the business or as you choose, of a certain target age that is suitable to the business, and even gender. 

Questionnaires:
Another good way to do market research is through asking people to fill out questionnaires. By doing so you can thoroughly determine what sort of age range and gender to target by seeing who would be interested in your products or services. This can be done either when first starting up a business, to broaden your business’ audience, or just to improve your current marketing techniques if your current ones aren’t completely effective. 
Feedback questionnaires are also a very effective way to see what isn’t necessarily working or what needs to be improved. This ca be a great opportunity to listen to your customers’ needs and fix these to improve ratings and grow your business. 

Collaboration with influencers:
Collaborating with influencers can have a huge long-term effect on reaching new consumers and increasing brand exposure on a large scale. By working with influencers or promoters, you can get your brand message out to reach hundreds, thousands- millions even! By doing this you can start to build real relationships both with influencers and consumers. You can also start to build a reputable image with consumers which will impact massively. 
The main advantage of using influencers to promote your goods is that the people they share your products to will already have a trusting relationship to the influencer and will therefore be more than likely to buy your good or services over any other place they may find your advertisements or reviews.

3. Briefly explain the followings terms: 
     i. Email Marketing 
Email marketing is a type of strategy in digital marketing. It can be used to grab the attention of existing consumers by sending out informative emails. It involves targeting specific customers to directly increase sales.
 For example, in the retail industry when there are sales or discounted items, or if a customer has abandoned their shopping basket, it can act as a reminder or give the customer a reason to spend their time and money on your website if there is a sale for example, as it encourages them to buy your products. 
It also acts a repetitive memory enforcement which things such as the brand’s name subconsciously stick in the consumer’s mind, so that in future they will remember your brand and know exactly where to find it. 
This means that not only does this strategy work short-term, but also long-term, as more notifications make your brand unforgettable to the consumer, acting again as a refresher.
Email marketing is great for enticing existing customers in to buy more of your products. It can also be used to send out important messages to all your customers such as changes to policies or new product launches for example.

     ii. Search Engine Optimization
Search engine optimization (or SEO) is a marketing strategy. It works by using keywords, which are highly searched for, to improve search engine ranking. This strategy is extremely effective if done correctly and can increase website traffic.
By using SEO in marketing, it makes it easier for people to find you, and, when successful, your website could make it to the first page on google (or other search engines).
Therefore, more people will see your website, which will result in more sales and page visits. This is because your page would be at the top or on the first page of google, which means consumers will quite rightly tend to trust your page more. By holding that position, you become more authoritative, trusted and seen. 
There are many ways to get your page seen. Using SEO is one of the best ways of doing this. You can use SEO in your content, by writing not only engaging and good content for your website, but also using top searched for keywords in your content. By using these relevant words or phrases, it increases the ranking of your page and promotes an authoritative website. Good content is also a big help, as it will be useful and engaging and therefore increases the chances of securing natural links from quality authoritative pages, again, increasing traffic to your website.
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