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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

1. It is said that “online (or internet) marketing is defined as advertising and selling products on the internet, through e-mail and through wireless media” (yourdictionary.com 2018) and using the internet to take hold of a marketing strategy that will, in time, help a company to grow and thrive. Although the internet will help a company to grow, using only the internet to market is not the main aim, meaning an internet marketing strategy will only be a portion of the overall marketing strategy which will in turn, help to grow the company. Once a company have, or intend to have, an internet marketing strategy, the company must begin to, or continue to establish their space that they occupy online and the audience they are aiming to reach. There are many types of different tools that can be used to enhance a company or business’ internet marketing strategy and overall success of the company or business. Some examples of these include, but are not limited to, “e-mail marketing, social media marketing, search engine optimisation, video marketing and marketing analytics” (https://www.optimizely.com/optimization-glossary/online-marketing/ 2018), so companies have lots of options and various ways to help sell their products or services; furthermore, giving them a ‘plan b’ if their first attempt at advertising hasn’t worked so well. From my personal experience and interests, I am aware of an online campaign by a make-up and beauty company called ‘Revolution Beauty’ who use popular YouTube influencer Sophie, AKA Sophdoesnails, to advertise their products. As Sophie has over 713,000 (on 21/11/2018) people subscribed to her YouTube channel, this is an easy way to reach out to a large volume of people within, potentially, seconds of uploading a video for Makeup Revolution. Another example of internet marketing from personal experience is E-mail marketing by another make-up and beauty company called Sigma Beauty. As I have purchased products from this company in the past, they give you an option at the ‘checkout’ to receive E-mails for future deals and discounts that the company are offering. This ensures that customers that have purchased their products or used their services in the past can keep up to date with future offers and ways to save money.

2. There are a number of different popular internet marketing strategies that people use to optimise their overall marketing plan. Firstly, web designing and development is used to entice customers into using a company’s service or purchasing a company’s product. Using web design can be particularly effective to gain business; however the website needs to look good and contain good content as the business or company as a whole will be reflected in the website. Another popular internet marketing strategy is using affiliate programmes. With affiliate programmes, you can either recruit others to sell your product or services, or it can work the other way round and you can sell products or services for other companies on your website. As an example, a Social Media influencer could team up with a company that sells a certain product the influencer likes, and then create an affiliate programme with them. Once the influencer has advertised or spoken about the product, viewers or readers can then use the affiliate link to buy the product so both the company owner gets business, and the influencer can earn some money with a commission. Affiliate links can be helpful for companies who have a lot of products or services to deliver, and can also help smaller companies in making some extra money, and potentially gaining new customers and/or followers, readers and viewers which will in turn, progress their career. As I have mentioned before social media can be used as a very efficient and modern way of internet marketing. It can be a relatively easy and straightforward way to reach consumers quickly, which, if done well, can enable a company to become relatable and connect with their target audience. Social media is ever growing, and websites such as Facebook, Twitter, LinkedIn, Instagram and YouTube enable companies to reach hundreds, if not thousands, of potential customers in seconds. Social media gives the opportunity to connect with a wide variety of people with ease and although it can take a long time to build your business using social media; with patience, it can be worth it and help produce numerous opportunities and business growth. (Brentwood Open Learning College Diploma in Digital Marketing Level 4 study material- Unit 1- What is Digital Marketing?)

3. (i) Email Marketing can be described as “the targeting of consumers through electronic mail (email). Often associated with data mining, email marketing can be used to impact consumers in a variety of ways. In general, email marketing is a more evolved, digital form of traditional direct mail marketing.” (https://www.techopedia.com/definition/1658/email-marketing 2019). On a personal basis, examples of email marketing can include emails from companies you have shopped with before; either online or in store. Usually, in regulation to many companies terms of service, they will ask you if you’d like to ‘hear from them’ by email in the future. If you agree, you will often then receive promotional emails that will be advertising products and sometimes will give you discounts or exclusive looks at what is coming in the future from that company. I have subscribed to Superdrug’s email marketing campaign, so I receive emails often about in store and online deals that I am eligible to receive. Email marketing can be very successful as people generally check their emails often, and will sometimes just throw away marketing pieces that arrive through the postman. 
(ii) Search Engine Optimisation or SEO as it is commonly known, is “strategies, techniques and tactics used to increase the amount of visitors to a website by obtaining high-ranking placement in the search results page of a search engine.” (https://www.webopedia.com/TERM/S/SEO.html 2019). Achieving a high rank placement in a search engine such as Google, Bing and Yahoo can be achieved by researching what exactly consumers may want, and what they search for when trying to find it. For example, if I wanted to buy some new clothes, I would state my size in my search. A clothing business may realise that it is common and would then make sure that their website makes it easy for consumers to find that particular size when on their website, and that it is easily found when searching on a search engine for that size. The easier it is for consumers to find what they are looking for on the business’ website through a search engine, the more likely it is for the consumer to visit the website, thus meaning that there is more chance that the consumer will purchase an item from the business. From this, it is more likely that the consumer will share how easy it is to find a particular item on the business’ website, and the business will gain more custom.
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