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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
What is hotel product? Which components are included in it? 10 

Hotel product is about selling and marketing properties that meet the demand of locals and international travelers. A simplified facility for visitors and strangers in a short period of time. Setting up a hotel business requires painstaking research about tourism industry, providing exceptional services and local attractions.
 
Local restaurants and pubs are premises designed to offer facilities much different from traditional and home-made food, dishes set for desires. it implies that people are often attracted by things that made and prepared for them differently.
 
Hotel products are well looked after properties used for multi-purpose. This type of business reflect win and win strategy as both parties, customers and staff, enjoy with their engagements. As a servicing business, customers are categorically service users.
 
Hotel customers enjoy with their stay by experiencing completely different environment, feeling a sensational new traditions and caring staff.  service providers work hard to fulfill their dreams and enjoy their rewarding experiences as well as the contribution of their exertion.

Supplying the demand that makes necessary and important for both locals and travelers, such as exchanging materials, goods, pleasing accommodation and experiences, are the basic structures of hotel operation. Value for money is an essential element for hotel business. 

Before discussing about the components that make up hotel establishment and its functioning processes, it is necessary to outline the general definition of product and how these products fluctuate in the process of exchanging.

“Product include various components with limited tangible features and associated services and status that is considered to evaluate about them” (Susan Hammond, p.155). Accommodation and food and beverage, for instance, are greatly conferred as long as hotel business is concerned.

What gives a distinction about a product is about its status, image and how satisfied a supplier can become after-sales services. All of these contribute about expectations. From the outset, business factors provide recognition and powerful technique to both human and marketing management.

Star categorizing of hotel business can classify the type of accommodation that customers pursue. Guests or buyers consider economically the class that meets their needs and ability. Luxuries and 5 star hotels are highly demanded, positively more expensive, and provide advanced, reliable and comfortable products. 

Business owners pay a premium price to elevate their function and operation up to the expected standard. They design and produce a functioning system, such as internet marketing, that makes available all necessary information and answers to a potential buyer/customer. 

What are the benefits of franchising in hotel industry? 10

Traders are keen on balancing and comfortably creating branches of organizations within their own operational investment. An independently owned restaurant in a luxury hotel, for instance, can inspire existing customers and boost the image of the hotel by attracting new customers. 

Traditionally, the growth of business depend on available products and the level of services that relate with the market. In modern world, Franchising is an ordinary way of conducting businesses. It provides exceptional influences upon selling and marketing processes. 

High level of investment and renovation gave Lancaster London the opportunity to upscale and transform its maneuver, logo and name into Royal Lancaster. an understanding of the possibility of deforming not just products and services but business operations as well.

Subjectively, the most important target is about doing everything possible to meet customers and client’s satisfaction. Such a development and improvement is based on new design, new strategy and commitment destined for franchisee to succeed their own business 

Asserting an idea by attracting alternatives can be a beneficial whilst leasing businesses. With the supported of the popularity and the publicity, franchisee is granted for the ability to trade as an existing business objected to services and customers. 

Ready-made business pursuers consider steps that involve risks taking, property management and facing challenges. Hotel product and facilities are more expensive than other normal business properties. Such a trading raises the concern of pricing strategy that can be set to balance the differences between supply and demand. 

“Marketing mix consist of elements that create overall business operation. Its role is achieving marketing objectives and meeting targets” (Susan Hammond, p.154). Product pricing and distribution enable franchisee the opportunity to aim high profit and take advantages that available within hotel environment.

Consumers are prime objectives. The challenge is about making research with the possibility of creating sales and considering buying behaviour among other businesses. Inter-dependent businesses, the aim and objective are quite similar and the processes are easily identifiable. 

The more pressure is focusing on the standard and the competitiveness of both services and products. They design certain criteria to monitor the development as well as the requirements that necessarily need to be placed. As the nature of the business is for temporary use, customers don’t investigate products and places in details.

Identify how important it is for a hotel located at a hill station to use “promotions” during offseason. Also identify the possible sales promotion schemes it can offer.

Information dominate all aspects of making and managing businesses. A purposeful communication can create new method that could bring changes into the business environment. Messaging is one of the elements that business promotions rely on for advertisement, publicity and reaching out customers. 

Creating a platform of corporations and associations among organizations require the necessity of defining the actual role of operational management, measurement progress and collection of relevant information that can introduce businesses to new technique of developing connections.

Market system normally fluctuate between peak seasons and easy-going period. On a busy environment, hotels are keen on meeting the demands by increasing the supply, outsourcing services and pressuring staff to pursue extra hours. Offer, also, certain opportunities as well as promotion to enhance business ties and moral commitments.

Such a demand is unlikely unless hotel managements exercise exceptional ability of engagement to deliver and propose initiatives of reaching business, finding alternatives and attracting more customers. The choice of customers are frequent and figuring out that choice is the challenging assignment.




[bookmark: _GoBack]Taking risk is unavoidable while dealing with promotional projects in business. It is something common to find out hotels situated in depraved areas experiencing difficulties to attract customers. Accessible public services and transport connection highlight locational preferences and can energize businesses into different prospect. 

The proposal of exceptional facilities encourages business owner to invest and make promotions. Public relations experts are able to design the way these promotions can be implemented. They play an important role of conceptualizing ideas, solving problems and finding durable solutions for businesses to function.

Upon experiencing seasonal demands, hotels may offer discounts as well as rewards to show interests and to influence their customers. As the demands increase the available services and products also increase to a level suitable for the forecast. 

There various promotional activities that hoteliers can implement during offseason. Discount theatre tickets for best shows, free access to historic and interesting sites and other benefits including children and disabled people’s facilities can bring more advantage for the business. 

Business is about acting and reacting in order to keep up its flow of operation. Even though it depends on tactical way to use both available resources and hotel budget, there are functional system to strength and extend reaching out external environment.

Publicity, free-of-cost information about products and services is a good example of hotel promotions that can offer customers. Checking at booking sites with prices and promotions suggest the continuing competitiveness within hospitality industry. Marketing piece is simple technique of making promotions. 
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