ASSESSMENT
1) Public  Relations  is  a  concept  which  explores  various  ways  of  Public  Relations  promoting  effective  relationship between  different  functional  groups  of  people  within  communities  or  societies. Secondly, it involves communicating the intentions of a particular entity to other groups or the public and some institutions that have an interest in the activities of the entity who is communicating his views or opinions. Furthermore the relationship built could be between an organisation and its employees or the organisation and the public whose make up could be as diverse as one could imagine. However, the  public  relations    consultant’s  service  is  required  as  an  adviser  or  mediator  between  the organisation  and  the external public whose needs shape the goals of the organisation. In addition to that public  relations   involves understanding the values and  attitudes  of  the  public  to  help  management  frames  adequate  policies  which  are  in  line  with acceptable public perception. Although public relations   is unique to each organisation, the Public Relations principles employed each organisation may be fundamentally similar.
2) Publicity is the involvement of  products,  services  featured  in  newspapers  or  non-commercial programmes on  TV  or  radio  without  paying  for  it.  The  feature  article  to  be  produced  on  the  companies  profile, products or services is prepared by a journalist on their own volition or at the behest of the company who  have  something  to  announce  on  the  ‘special’  product  or  service  which  they  believe  may  be  of interest to the public and publicity is mainly used as a tactical tool to a great extent by public relations consultants to achieve  specific  objectives.  It  lends  itself  to  being  a  very  credible  too  because,  it  is  perceived  as originating from the media house and not the company, therefore the message s are widely accepted. In-depth skill is required to reap full benefit from publicity campaigns otherwise it may do more damage than  good  when  not  properly  applied.  This means that  messages  should  be  well -worded,  factual,  and truthful and not portrayed in a manner as to be perceived as an advertisement.
3) Similarities between public relations, advertising, and publicity are mainly found in; The media used for communication and secondly, it is the elements used to create the message and lastly to educate the public. The main braches of advertising are as follows; Miscellaneous Communication tools and  Media Relations. 
4) [bookmark: _GoBack]Exhibitions as a public relations’ tool involve  events  such  as  international  trade  fairs  and  local  community  events.  Exhibitions  are designed  to  promote  an  organisation’s  reputation  and  showcase  its  products  and  services  to  increase patronage and increase its profitability. Exhibitions are also occasions for competing firms to assess the performances of other competitors. In conclusion during  exhibitions,  interest  is  heightened  leading  to  customers  making  further  inquiries  and  placing orders for products in a calm environment because the customer is in a relaxed mood.
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