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Zoe Davis

research from: https://www.business.gov.au/marketing/advertising/the-5-ps-of-marketing
Question One: What is Social Media?

Social media is a platform used to share and communicate technologically.

There are a number of social media platforms available, some of them are more popular than others but have many users which follow them. Millions of people use social media every day and it now becoming a very popular to advertise and promote companies, businesses, brands, merchandise and even famous people.

Some examples of social media platforms:

- Facebook

- instagram

- twitter

- youtube

- Pintrest

- tumblr

This is just a few examples and me personally use four of these daily as do my friends and family so you can see how easy it has to have so many followers and users of soclal media and why its good for businesses to use the popularity of these platforms to their advantage.

Businesses should really think about their customers, if their customers are on social media they should be communicating with them on it too!

Question Two: What are the five P's of a marketing plan? How does it influence the positioning of the product?

Product:
The product is what you are trying to promote or advertise through social media,  its very important to make the product stand out from the others on the market, this will increase curiosity and boost sales. Businesses should take into consideration howe the product is portrayed when it is searched in search engines. The product needs to look good when it is searched for.

There are a few things to think about when you are working with the product, such as;

- Size (Big, small, available in a range of sizes? adjustable? )

- Style (Modern , vintage, chic)

- Labelling (Does it have a logo? brand name? eye catching?where on the product is it?)

- Capabilities (What does it do? can you buy add ons to enhance the product?)

- Warranties/ Guarantees - (Is the product refundable, can it be taken back if faulty? etc)

You have to focus on using the product to ensure it stands out and shows the differences from others in the same market. Logos should be relatable to the brand and easily recognised by being eye catching, easily remembered and unique. Think about product naming, simple but effective names are good ways to attract attention and keep it memorablle for the customer so they come back and re - buy the product. I have currently started my own little product for sale on insragram, it is called LushLips and has a logo of lips. It is easy to remeber and describes the product byt he wording and image. It also has my instagram name so it promotes my instagram profile too!

Price:

Whether the business is profit or non - profit, money still needs to come into the business in order for it to carry on, expand, pay staff and be in profit.

When pricing it should be considered that the pricing should reflect the quality of the product and ensure there is profit masde but not too expensive that the customer is put off purchasing it. 

Shops offer "deals" to entice the customers in with money sdavings, then they use this to their advantage to persuade the custome to buy otrher products which improves the shops sales!

There is another aspect of pricing, there is Psychological pricing, this is when the stores price items that end in 5 or 99p. 

So if you see a product for £40.00 you think it's expensive, when you see £39.95 you automatically see money saving and will buy it almost instantly however you are only saving 5p. (The price of a carrier bag)!

Promotion:
Promotion is how you sell and advertise your product you PROMOTE it to others in many different ways, usual ways are adverts, posters, billiboards, pop up adverts online , emails, leaflets etc but also social media. productrs can be featured on different media platforms and be endorsed by celebrities or poplular sociual media accounts. I am currently a brand rep for a wax melt company on instagram,  I promote by writing posts and filing videos. All my followers then see this and want to try the product because I have and this makes them trust that I like it and they will too. Walkers (Crisps) have Gary Linekar and he promotes them in adverts and posts all the time, he was famours and his followers trust him , he is now the face of walkers and he promoted them all the time!  Famous faces from love island were always do their make up on the prgramme, now cosmetic companies have scooped them up into promotionm deals as they uise their products and show the customers how to sue them through social media, its a good match to the product and works well. 

People:
Always think about the people involv ed when promoting a product. Can your staff help? what will happen if this products sells well? do you need to hie more staff? what happens if it doesnt sell? will your compnay take a loss? will there be financial issues if the product doesnt sell? The people are everyone involved you, staff and cusatomers aswell as everyone else in between. Use staff wisely, if your product wants to be aimed at a younger audience, use your staff members, ask them what they like seeing on social media and what catches their eye.

Place:
this refers to where your positioning your product top sell and promote. You could prmote the product online, adverts or even the shop window you own. Think of high traffic places where people will see it, it needs to be clear and understandable and eye catching to draw the peoples attention in and to want the product. Some brands have release parties and get celebrities in to try them first and then they filter them through their social media and stroes are written in magazines ands newspapers about the product, just imagine between tv, social media . magazines and newspapers how many people are seeing that product? CLEVER! remeber your staff will need to know how to manage the product, can they use social media? can they manage a weebiste?  Do they need training? use your staffs strengths to help push the product.

An example of the P's in action:

Product: Lipstick

Price: Affordable to meet the budgets of diverse people and incomes

Promotion: Tv advert and social media

People: Staff who USE the product

Place:  Shops, (superdrug, boots, primark. savers, online)

Question Three: How can social media used for sending the message across?

Social media if done correctky, can create a buzz and excitement for the product you are selling and promoting. Creating the excitement will encourage people to talk about it and this will get the word spread to more and more people. This wiill then in turn encourage them to buy the product and shopw everyone they have it and have used it which then is put on social media, the product is being used by people we can relkate to and the process starts again. Millions of peopp[le use social media so the product will be seen by that many people which means there will be some sales involved. Good eye cartching posts will be sgared to tother accounts and seen by more people, this creates curiousity when a good post is written people want to be involved, this will help the product be better than any other products that could be competition. 

Check your website , pictures and spellings off everything which can be seen by anyone reading about you. Think about your website style. keep it fresh and modern, short and witty captions. Think about how you come across and your tone. get toehrs to see your site and ask them for feedback.

ALWAYS be honest with products. ensure people review honestly and be consistent, ensure people recognise you and lnow you promote or post as much as you can, people will come to follow you and respect you as you are true and serious and giving them attention. Replying to comments and messages whether positive or negative will help you get real information from REAL cusomers and users of your products and this will form relationships and you will gain regular and loyal customers.

Psycological Pricing:

The best example of this is the pound land. EVERY time I go in there I LOVE it because items are £1 - BARGAIN and CHEAP there are brands and everythig you need and want in there, howvere because it is a £1 in your mind you think its cheap and then by the end of the shop you have a basket full and have £25 worh of product to pay for. I do this weekly and even though i spend loads, i continue to do so because its £1.

Companies will price items at £1.99 rtatrher than £2.00 because the customer is more likely to buy it as its cheaper even though it's 1p of the true price.

Bargain bins are used to promote quick impulse buys which is excitingm for the customer. In primark I have noticed that in the till area wait you queue there are baskets of random items usually £1 or sale for 50p, when waiting people get bored so will look through these items and buy more. 

In other stores I have noticed they have SALE in large bold writing to grab your attention then beneath it will say Prices From £1, this entices the customer, they find somethig they want usually the item isnt £1 but you still want it and you but it.

Some shops have signs saying 10% off or 25% off items instore, this can be diofficult to work out if you are noit sure how too, but because people see moneyu off and disocunt they are enticed in and buy it anyway. A disadvantage og this couild be angry customers unsure of how much they are paying and staff not knowing the price with the discount removed.

I have also noticed online they will do £1 delivery or free delivery on and everyone goes mad and orders more because its free! My friend recently spent £200 on a clothing website because of free delivery, she explained she got excited and spent more because she didntg have to pay the £5 delivery, she only usually spends £50 or so!
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