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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
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I.Public awareness  in tourism is the required information and support for the local community and most importantly for tourists that are unfamiliar at the destination.Information about future tourism events and new developments such as in infrastructure,facilities and more developments that can increase the number of tourists visitations and to inspire and inform the local community to invest more on tourism orientated activities and businesses.The support of all of these developments and plans comes from every countrys’ GTA (Government  Tourism Adminastration).The actual support comes from the GTA,which they finance the hotels,restaurants,new venues and leisure facilities.The GTA’s role is to keep the general public updated about future plans and events,and to employ media personnel (journalists,publicists,freelance travelers and etc.) in order to spread and in some way to promote the destination and its image.The benefits are very simple and most of them in a positive way:

A) Collaboration with the local community,support in begging new businesses and about seasonal  events, at the destination= success.(The local and the general GDP( Gross Domestic Product)  will eventually  grow,which is the only big  revenue for many governments.The destination will be more accessible and highly recommended when it is once visited.

B) Most importantly is  also keeping the tourists and visitors informed,updated and supported at the destination and this=success (It’s more likely for the tourists to come back and recommend the destination to others.Keep them satisfied even if they’re not completely happy about their accomadation.
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II.The benefits of the inbound tourism are unimaginable.If a country has economical issues and corruption and poverty issues,but TOP attractions like beaches,mountains,lakes and other forms of landscapes,then this may still not stop tourists to visit the countries and its best destinations.For example Brasil and most specifically Rio De Janeiro,these issues are present; economical crisis,poverty,corruption and violence with it,but still this doesn’t stop millions of tourists visiting monthly Brasil and Rio De Janeiro.Because the city has a lot to offer,and attract as we all know places like the infamous Copacabana beach,The Christ Redeemer statue,the football stadium ‘Maracana’,the mountain Sugarloaf and many more attractions.This inbound tourism is not only vital for the government,but also the development of the local population in every level (education,jobs,hospitals and more business oppurtunities).Inbound tourism may be the only factor of economical and social development and countries like Greece,Thailand,Croatia,Bulgaria,Turkey,Phillipines and other island countries.Many countries  heavily rely and focus on inbound tourism activities and improvements.There is also to mention that inbound tourism also differs into two main categories: seasonal and sometimes whole year tourism (like;India,Brazil,Thailand and etc.)The whole year tourism countries can benefit more and expand faster due to the non-stop outbound tourists.

These are the most known benefits and changes that can be expected if inbound tourism is funded and active.

            Increase of the general economy and GDP of the country.

            New oppurtunities in jobs,education,businesses and many more activities in the future.

            It boosts the overall image of the destination and makes it more recommendable for future visiting.

            It is easier to promote and advertise events,accommodation facilities ,tours,products and other tourism activities.

                More trading oppurtunities with foreign investors and buyers.

                More exchange of foreign currency. 
                 
            More oppurtunities in representing your own culture and learning the cultures,languages and backgrounds of the different cultures.

                More social and cultural improvements and developments of the local population.More hospitality  and respect towards the visitors.





III.The promotion of tourisim can be achieved,as I already mentioned in other unit by market research and most importantly and rapidly by advertising.Since is clear that tourism market research comes first before advertising,but the role of advertising must not be ignored in any way.Advetising comes second,because without a good research into the tourism market,nothing can be advertised properly!The strategies of the successful competition must be observed and researched before the advertising can beggin.
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Advertising as already mentioned is undoubdately the biggest part of marketing in every business.In tourism advertising is everything,it is all about advertising your packages in the best quality and price possible.Since the presence of global marketing and tourism has increased dramatically in the last decades,advertising became more challenging and competitive.Organizations now have to do their research on the hottest trends at the moment.Now we all see in the TV and especially in the web and the social media platforms,more creative and sometimes even humoristic ways of advertising than ever before in history.Inbound  tourism can be promoted and advertised by these ways:

 

                 Number one way of advertising,must be ads billboards.Because it is available to everybody,it is visible on the roads,in the streets and everywhere outdoor.

                 Then comes the visual part of advertising which is television,social media platforms and radio.The web and the social media are now available to everybody at home,school,workplace and many more places.So it is a great source of promotion and advertising.

             Flyers and newspapers were a great source of promotion,but before the internet.Still tourism magazines and partnerships between newspapers and tourism bureaus can promote together their products.


My suggestions of promoting can be billboards and statistics.When strong messages and facts are displayed,the public Is going to be involved more in tourism even if they really don’t want to.Good promotion starts with research (statistics),then advertising (Billbords,commercials) and finally media&press communications and relations (Social media,TV,Radio,Newspapers and etc.
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Slogan:TOURISM BRINGS US ALL TOGETHER! 













Slogan:TOURISM IS OUR FUTURE! BE A PART OF IT!




2.Most of the public awareness programmes are already mentioned above,but there are still more specific detailed ways of creating public awareness programmes.For example a destination is slowly developing and people are still not familiar with tourism laws and activities.In these cases before starting to advertise and research ,the GTA and the private sector has to make efforts in educating and training the local population about inbound tourism. Along with the language courses,economy and trading programmes have to be established.Consultation about every possible regulation and information has to be offered to the local community,and for this reason tourism bureaus are also helpful in raising awareness.Seminars,gatherings and actual training programmes can be organized.The private sector must be also involved in employing and training the beginners,because in some countries as I mentioned before there is a good system of education,willingness to master tourism skills,but there are no job training oppurtunities and eventually enough job places.With this problem are faced the seasonal tourism countries,where the actual working time is intensive only during the three months of the summer.And other way of public awareness has to deal with the actual tourists.The GTA must motivate all forms of service providers and tourism hosts to be more helpful and informative for the visitors.A language learning programmes are a cornerstone in this activity,because the language barrier can be decisive in success.
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Media&Press  relations


Ads Billboards


Television,Radio,Social Media


flyers,newspapers











Inbound Tourism Promotion	Market Research 70%	Advertising 20%	Public Relations 10%	8.2000000000000011	3.2	1.4	
Our Benefits From Tourism
Benefits of Tourism	Economical Benefits 50%	Schools,Jobs 30%	Infrastructure	&	Facillities 15%	Social	&	Cultural Development 5%	8.2000000000000011	3.2	1.4	0.9	
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