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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
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Question 1
What does a promotional activity aim at?
A promotional activity in tourism aims at potential customers to travel to a destination through the advertising of that destination and what that destination could off that visitor.
A promotional activity could be things like advertisements either in newspapers, radio plays, TV adverts, or on social media. There are also things such as publicity, direct marketing, brochures in travel agents, posters, promotional videos, mail & travel and trade shows & exhibitions. Some tour operators even have representative offices abroad. 
The goal of all this promotional activity is to possibly attract new customers and keep the old ones.
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Question 2
What does ‘GTA’ stand for? And what is its role in tourism marketing?
GTA stands for Global Travel Association. 
The GTA must maintain the responsibility for portraying the basic image of the country’s tourism sector. The GTA will collaborate with the private sector and develop marketing policies and strategies. 
It plays a vital role in maintaining and shaping the overall product to reach marketing goals. The GTA will try and portray a country in the best light possible, adding to the attractions as a holiday destination.

Question 3
What is advertising & how is it different from marketing?
Advertising is the communication of any non-personal messages & ideas, these are usually paid & with the sole purpose of selling goods & services, the sponsors of advertising are typically businesses wishing to promote their products or services.
It is different from marketing as marketing refers to preparing a product for the marketplace. Where possible the marketing strategy must include goals for every market segment, this could take in to account the number of tourists, duration of their stay & for any international tourism, the foreign exchange earnings, whereas advertising in making the product and services known to an audience or marketplace, advertising uses the data & research collected by marketing, so they can choose the best way to communicate the destination.

Question 4
When preparing promotional material, which points should be kept in mind?
When preparing promotional material there are may points that should be kept in mind, such as, using an advertising agency with experience, good record in the 
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tourism industry & first-hand knowledge of the features in the given market. They should also take in to account what the reason for the material is; who it is aimed at, what should be written on the material, what are the results they are wanting to achieve, if it’s a brochure, leaflet, map, where will this be available for people to retrieve. Will the material be mailed, or distributed, if so, then how? It should also be taken in to consideration how many are needed & how it will be distributed.
If materials are going to be mailed then the size & weight are essential considerations. If a destination brochure is being designed specifically for a display rack in a travel agent, the brochure maybe bolder, larger & more eye-catching.

Question 5
Which type of information is contained in the travel agents manual?
There are several types of information in a travel agent manual, it is a purpose-produced material which includes a complete description of the destination. It should almost always contain hotels, travel agencies, inbound tour operators, travel attractions, restaurants, entertainment facilities & sporting and recreational facilities & the entire range of tourism services that are offered. 
This will provide agents with an important tool – it is a priceless source of reference. The manual contains the necessary information to make bookings & carry out business with a destination.
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