[image: BOLC_Logo]                                                                  
 (
   
Assignment Cover Sheet
)



	Student Name:
	Roman Ciesla

	Student Number:
	1639

	Course:
	Travel and Tourism level 3

	Assignment NO:
	4



Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
1. What does a promotional activity aim at? 
2. What is advertisings and how is it different from marketing?
3. When preparing a promotional material witch points should be kept in mind?
4. Which type of information is contained it the travel agent’s manual?

5. Activity
You are a tour operator and organize inbound tours. Yours want to run a camping for summer season tours. Produce a details report about your plans; the promotional material used, different type of packages available and how the marketing campaign will be run.

A promotional activity are aiming at:
· To inform customers about tourism products.
· Persuade costumers to buy tourism products.
· Distinguish tourism products from the other competitors.
· Explain costumer of advantages of buying that tourism product.
· Establish new tourism products on market.
·  Sustain and develop tourist product as brand on market.
· Reach new customers and build up strong relationships which make them becoming loyal customers. 
· Encourage customers to buy more tourism products by special promotions.
· To reassure costumers that tourist product had chosen by them was the right choice.
· Assist customers with the information in order to explain what new tourist product is about.

Advertising is the process of making products and services know to customers in order to convince potential customers to buy products or services. In advertisings is important to communicate with costumers to persuade them to buy products or services. Advertising is just one component of marketing. Marketing is a broadly term which is contains components like market research, media planning, public relations, distribution, advertising, product pricing, customer support, sales strategy.
In addition, advertising is about communication to costumers by print, television, radio, internet, newspapers, direct mail, and billboards. Before advertising is going to launch out it must be develop image of product and marketing strategy have to set in place, which both are components of marketing. 

Points which should be kept in mind when a promotional material are preparing:
· Purpose of preparing promotional material and an expectation of fulfillment. The purpose must be clearly understood and stated, unless your purpose becomes misconception.
· Selecting potential group of costumers by market research in order to get information of target groups like they needs, social status, age, gender, life style, interests, transport preference.
· Create them of promotional materials. Colors, logo, slogan and other design elements help you make different the image of your product from others. The theme is giving a promotional identity and providing a clearly message to costumers.
· Future response to promotional material. If result of promotional material will be good, that’s mean create promotional material is reflect the theme and image of that message.
· The way of distributing promotional material. Distribution of promotional material is conduct to targeted group in order to reach right costumers and also preserve the theme.
· The promotional budget must have been right. Making and developing promotional material, printing, direct mailing, advertising are depend on budget.

Travel agent’s manual is containing vast and variety information of the destination. In essence, travel agent’s manual contains all the inbound tour operators, details of travel agencies, prices of packages, tourist attraction, recreational and entertainment facilities.
 Beside, travel agent’s manual is giving information about range of tourism products and services. Also from manual you can get information how to make a booking, pay for tourist products, obtain visa from different countries.
Activity
Objective: My main objective is increase sale of holiday packages to Egypt and Jordan.
Marketing campaign;
I am going to select potential group of customers interesting in history of Egypt and Jordan. I am going to make market research by targeting groups like fans of history, geography, archaeology, ancient culture, students clubs, social clubs, travel clubs, action clubs. I will do my research in order to collect information about aiming group needs and preference, throughout survey. I am going to envisage the result of future response to my campaign by analyzing my targeted group response to survey and also I will analyze competitor’s advantages.
 I am going to getting quotations of faves, costing packages, estimate future profit, cost of employs’ wages, assets cost of accommodation and flights, advertising.
I am going to set up my marketing campaign theme and image. My theme will be Ancient adventure and leisure. The image of my marketing campaign in goanna is base on famous view from Egypt and Jordan. My slogan and logo of campaign will be correspond with them and image. i.e., From Jordan River to The Nile.
I am going to offer up to my future costumers different types of packages like: 
Holiday packages in Jordan will be contain accommodation in 3,4, and 5 stars hotels. The durations of holiday from 3 to 7 days. The price packages will be depending on duration, accommodation standard, and program of holiday. The price of packages is going to includes: return flights from/to the UK air ports, bed and breakfast accommodation, meet and assist upon arrival and departure, services of experts and qualified English speaking tour guide, all local transfers in Jordan, transport to and from sites of antic, museums. On holiday in Jordan costumer will visit: Amman City, dead Sea, Desert Castles, Mt. Nebo, Madaba, Kerak, Peara, Wadi Rum, Aqaba at leisure.
Holiday packages in Egypt will be contain: accommodation in 3,4, and 5 stars hotels. The durations of holiday from 3 to 7 days. The price packages will be depending on duration, accommodation standard, and program of holiday. The price of packages is going to includes: return flights from/to the UK air ports, bed and breakfast accommodation, meet and assist upon arrival and departure, full board on all Nile Cruises, service of expert tour guide and ancient Egyptologist, all local transfer in Egypt, transport to and from sites of antic, museums, entry fee to sites of antique and museums. On holiday in Egypt costumer will visit: Pyramids of Giza-Kufu, the Sphinx, the Tombs of the Nobels, the Valley temple of Khafra, the Egypt Museum, Cairo City, shopping in traditional market, Luxor temple, the Vally of Kings, the Temple of Hatshepsut. During Nile Cruise: Edfu temple, Aswan high Dam.
Initially I am going to run my promotional program, throughout website and social media, next I am going to take part of trade show in the UK. For trade show or exhibition, I am going to produce brochures, posters, travel agents’ manuals, promotional videos, collateral material. After exhibition and a few months of monitoring effectiveness of website and social media, I am going to promote my travel packages by travel magazine like Lonely Planet, the Sunday Times Travel magazine or by television or radio adverts. 
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