1. Give short answers for the following questions:

I. Define the term, ‘Public Relations’
   
A: Public Relations is a mediator between an organisation and it’s public, whether it is intern or external. It’s a mutual line of communication, bringing into the understanding the necessities and issues of the both working areas (organisation and employees, employees and public or public and organisation) and also need to have a good two-ways communications to bring throw the happiness and satisfaction for both sides, making one trust in each other

II. Why is public relations considered necessary for the success of organisations?

A: Public Relations it is considered necessary for the success of organisations because, browsing always bring understand a unique interest separately and the makes line to have a mutual understanding between the both sides it’s been working into. Also bring the benefit the of the study a way to promote to the organisation a good service in attempt to make the organisations have a good reputation, and also winning the public (internal or external) confidence and loyalty. Make the organisations understand the target public and study about the issues and the necessities about they, and also it is responsible for the social communications.



III. Define the term, ‘public’

[bookmark: _GoBack]A: Public it’s what we can call a group with a massive number of differences but also united for something in common, whether interest, purpose or also a favourite colour. Public can be separated in two groups in the case of the study, the internal and external. The Intern public is the nearest close to the organisations, the stakeholders, like for example the employees in general. The external public is the public indirectly connected in the organisation like customers and also suppliers. It’s what need to be study to understand the issues and necessities to bring a line between the public and the organisation.



IV. Outline of the key stages involved in public relations process

A: - Studying both sides been working to help the organisations understand what its the target public whether it is inter or external, also with this bringing the public opinion, communication being the base of everything to understand the better ways and better words to active the right public in the name of the organisation.
- Planning effectiveness.   
· Always need to make sure about the communications which the messages been received the same way it’s been sensed, that means make sure the content of the message been received and understood to disclose the information. 
· Bring a two-ways communication to make the loyalty, satisfaction and understanding for both sides. Using the sociology, psychology and others skills like advertising to active the target public.
· Received, understand and make an analysis about the feedbacks to make sure it is any fail in the communication or in the study part out the public and their issues, necessities and opinion. And also find the better way to sort the things out.



V. What are the elements of communication?

A: - Two-way communication: It’s a pillar between the organisation and a specific target groups and receive the feedbacks and determine the effectiveness of the message. It’s a link to make both ways satisfied. 
· Mutual understanding: Examine internal and external activities in relations of the organisations and the public respectively, examining the organisations current reputation. In case of the conflict of the organisation and the public (internal or external) understand the case and then seeks the suitable two-way communication between the conflict parties and interest to resolve the conflict the better way.
· Caring for Public Opinion: Important to identify the necessities and issues about the specific public and also do the right way to do the communication and the right information to the public to establish mutually beneficial relationships between all the internal public and the organisation using the two-way communication channel.
· Social Responsibility: Reconcile the public and the organisation to have a health communication and relationship between both.
 



2. A) Identify the main public of a local government authority.
 
A: The main public of a local government authority in my conception is the business owners, people who have benefits with the authority government.


    B) Discuss why the above identified public has interest in development policies of the local government?

A: Because the government authority it’s not trying to benefit the majority the populations, because there are interest to benefit people who invest in the government, to make the economic grow but in the hands of few people.

